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ABSTRACT
WITH MORE AND MORE INDUSTRIES BECOMING INTERNATIONALIZATION AND THE ADJUSTMENT OF
INDUSTRIAL STRUCTURES IN TAIWAN, MORE AND MORE INVESTORS MOVE THEIR FIRMS TO SOUTHEAST
ASIA AND MAINLAND CHINA. THE TRADITIONAL INDUSTRIES THAT RELY ON INTENSIVE LABORS WILL
LOSE THEIR COMPETITIVE ASCENDANCY. SO, TRANSFERRING THEIR INVESTMENTS ABROAD BECOMES A
TENDENCY. IN THE PAST, THE MAIN SUCCESSFUL FACTOR FOR THE INDUSTRIES IN TAIWAN WAS
"INDUSTRIAL NETWORKS" AND "PUBLIC RELATIONS". WHILE THE INVESTORS TRANSFER THEIR INVESTS
TO OTHER COUNTRIES, IF THE TAIWANESE INVESTORS CAN KEEP THEIR ENTREPRENEUR PERFORMANCE
UNDER THE TOTALLY DIFFERENT GOVERNMENTAL SYSTEM, ECONOMIC SYSTEM, LANGUAGE, CULTURES,
AND CUSTOMS? OR DO TAIWANESE INVESTORS HAVE THEIR UNIQUE RUNNING STYLE TO KEEP THEIR
OVERSEA INDUSTRIES DEVELOPING? THESE OBJECTS IN THIS STUDY ARE THE INDUSTRIES OF TAIWANESE
INVESTORS IN VIETNAM AND THEIR KEEP-RUNNING PARENT COMPANIES IN TAIWAN. FROM THESE
OBJECTS, WE AIM TO FIND THE RELATION BETWEEN THE ESTABLISHMENT AND STRUCTURE OF
TAIWANESE INVESTORS' NETWORK AND THE OPERATION OF THEIR PUBLIC RELATIONS IN VIETNAM, AND
HOW THIS RELATION AND OPERATION AFFECT THEIR ENTREPRENEUR PERFORMANCE. THUS, WE FIND
THE FOLLOWING RESULTS ACCORDING TO THE RESEARCH: 1. PERSONAL NETWORK AND PUBLIC
RELATIONS ARE THE ACCESSES THAT TAIWANESE INVESTORS' FREQUENTLY USE TO GET MORE
RESOURCE AND SOLUTIONS. 2. FOR TAIWANESE INVESTORS IN VIETNAM, THE RANGE OF ONE
ORGANIZATION WILL AFFECT THE PROCESS OF THE ESTABLISHMENT AND STRUCTURE OF PERSONAL
NETWORK AND PUBLIC RELATIONS. 3. THE MAIN SOLUTION FOR TAIWANESE INVESTORS TO DEAL WITH
CRISIS MANAGEMENT IS USING "RED-ENVELOPE CULTURE". 4. TAIWANESE INVESTORS IN VIETNAM ADOPT
PASSIVE AND UNSTABLE ACCESSES TO REALIZE PUBIC OPINIONS, BUT THEY WILL CORRECT THE
ACCESSES DUE TO THE LOSS, WHICH IS BROUGHT BY INAPPROPRIATE COMMUNICATION. 5. TAIWANESE
INVESTORS GET ATTENTIONS FROM MASS MEDIA BY THE ORGANIZATION RESOURCE AND SOCIAL
INTERACTION. 6. THE MAIN FORM THAT TAIWANESE INVESTORS ANNOUNCE THEIR INFORMATION ISTO
COMMUNICATE WITH SOCIAL PUBLIC BY OFFERING DIRECT AND ACTUAL INFORMATION.
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