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ABSTRACT
Since the global environment is concerned increasingly, more and more enterprises put emphasis on the environmental management
system (EMS). However, are many resistances among departments due to the lack of proper business environmental ethics (BEE) of
the enterprises. Therefore, for the staff of the environmental management, the recognition of BEE becomes very important. We
analyze the questionnaire investigation from April to May 2001 (with 1,000 questionnaires by mail and 192 effective questionnaires
returned) with factor analysis in order to realize every aspect of the recognition of BEE. And with cluster analysis, we try to get styles
of recognition of BEE. Finally, through single-factor variety analysis and chi-square analysis, we can understand the characteristic
distributions of the members of environmental management. According to the research, we find the results below: 1.64%
interviewees belong to “ higher recognition and practicians” . The statistics reveals that most people who are engaged in
environmental management will have positive attitude toward environmental protection because they are affected gradually by the
correct viewpoint. These people have stronger recognition and they will really take action. 2.21% interviewees are “ lower
recognition” . Most people belongs to this cluster are original Taiwanese, and most of them believe in Buddhism and less of them
believe in Tao. Besides, fewer of their educational background is about high school relatively. 3.15% belongs to the distribution of
“ conflict between recognition and practice” . This reveals that the inner recognition of the interviewees and their real actions have
serious conflict. Most members in this cluster came from Mainland China, and fewer of them believe in Buddhism.

Keywords : BUSINESS ENVIRONMENTAL ETHICS, ENVIRONMENTAL MANAGEMENT, FACTOR ANALYSIS,
CLUSTER ANALYSIS
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