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ABSTRACT
DEVELOPING A USABLE PERSONALIZED PORTAL SITE IS AN IMPORTANT ISSUE WORTH FOR FURTHER
STUDY. NOWADAYS, A FEW OF FAMOUS PORTAL SITES HAVE OFFERED SOME VERY SIMPLE PERSONALIZED
WEB SERVICES. HOWEVER, THESE PERSONALIZED PORTAL-SITE DESIGNS ARE LACK OF SUPPORT BY
EMPIRICAL STUDIES. THUS, THE PRIMARY PURPOSE OF THIS STUDY WAS TO DEVELOP A PERSONALIZED
INTERFACE SYSTEM OF THE PORTAL SITE TO MEET INDIVIDUAL USER'S NEEDS. FIRST, A
QUESTIONNAIRE-SURVEY WAS USED TO INVESTIGATE DIFFERENT USERS' INDIVIDUAL PREFERENCES
ABOUT PORTAL SITES. SECOND, A PORTAL SITE INTERFACE PROTOTYPE WHICH COMBINED CUSTOMIZED
AND COLLABORATIVE PERSONALIZATION MECHANISMS WAS DEVELOPED ACCORDING TO THE
QUESTIONNAIRE RESULTS. AND IN THE THIRD STAGE, THE PROTOTYPE SYSTEM WAS EVALUATED BY THE
USERS. THE RESULTS SHOWED THAT MOST USERS WERE SATISFIED WITH THIS INTERFACE SYSTEM.
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