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ABSTRACT
As the focus of businesses’ search for excellence moves from business process reengineering to knowledge management, the
integration of people, process, and technology becomes an even more critical issue. Only a seamless integration of these components
of the organizational system can exhibit results of synergistic value. This study explores how business strategy, chief information
officer’ s role, and information culture relate to implementation practices of knowledge management. Perception data of chief
information officer are gathered and analyzed. The results suggest that more aggressive and innovative business strategy are
significantly related to more open and knowledge-friendly information culture, and tend to result in more positive impacts. The role
of chief information officer is found to play an important role in firms’ knowledge management practices.
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