Jobodobboobouobobooouobobooood
goougon

E-mail: 9019445@mail.dyu.edu.tw

g
gbooobgoobooboboobooboobooooboobooboobobboboobooboobobo
gooo0b o0obo0ob0obbo0ob0o0bO00bOb0ADVERTISEMENTOODOOODOODOOOOODOOODOOODO
goooboobobobOobOddHOFFMANDO NOVAK O 19960 D0 000000000 DbO00bOobo0onogAD
CLICKSUDDODOOUODUOCLICKTHROUGH RATEL OD OO D OODOUOAVERAGE TIMEONPAGED O O D OO
gbooobgoobobooboobgooo

gboo:0bgobobboboooboobooobon
go

ooooo-PAOO0ODO--PAOD0O DO0ODOODO--P2O000 00D0O0--P7TOO0OCDOOO--PEOODO OOO
O--POO0O0 O0ODOOODOO--PI2000 00D00OD0DOO--P22000 00000O0O0OOOODOODO--PA4000 OO0
ooo--P28000 ODO00O--PAA000O ODO0ODO--PAI0O0O0 OO0ODO--P32000 0000000O00O--P34000 O
ooo-P35000 O0000O--P37000 ODO0DO0ODO--P37000 0DO0O0DOODDO--PAOODOO0DO0ODODDOOO
ooo-PS8000 0O0O--PE2O000 0D0D0OO0ODOO--PE2000 OD0OD0O0ODO--PSO00O ODOODOO0O--PE6OODN
good--Pe6e00O0ODO--PESOCOO0O--PEBOODODO--P7A00O0OODO--P75

gogno

[DO0O00]000000 1199 CLICK!IODO00000000000000000000HTTP.//WWW.CLICKAWARDS. COM.TW
O2FINDOOOOCOOOOOODOOOOOOOOOOOOHTTP//WWW.FIND.ORG.TWO 3. HIADOOOOOOOOOOOO0O0O
OooOoOoOoOoOoOoOoOoOoOoO OHTTP//WWW.CURIOBOX.COM.TW/HTML/RESEARCH/ONLINELHTMO 40000000
gooooooooOoOoOoOOOOOOOOOOODO0O0OOOOOOOOOOOOOOOOOO87TOOSOO00OO0OOOOO/0O0
oooboooooooooobooboooboooges20b0 e 0000 bObOUOOOODOODOOODDOOODOODOOUODOOOODO
oooot"ooooooooooboboooboooooossg0 rvoooo"oobboUooboOoooooOo0o--o0b0ooowwwo
goooo"oooooooobboooooooooboogssobo s oo™ boooooooooo-wwiooooooooge
gboobooooobooboboboboobosesobo s ogogspesshobooboooooooboobasouilng0o00o00oo
gbooboooooboobobobooboooobobobobobobooboooobob PPe9e-704.11.000000O00O0O0O0O0ODO
goossoozboo0oo"bobooobooooobooboboboosbobobooooooooboobobob bosrgn
wBodobo"obooboboboooboooobooooobobobooboobooobobOobOoboboboo bossud 14000
gboobooooo:0oooobooboboboosroo s.ooboo"™boboboboobooooboboboboo™mobobobon
gboobooooooooos7od e 0ooo"™oooooooo--00o0o0oobooboobobooboobooo"O"ooooboDo
gboooooooo o boossusod 17gbogboboooooooobooboboboobooooobobobobseson 1800
gboooooooboobobobosrog v oooo"wobobooooboobooboboo*boobobobobobooooobooo
oo ogs7obo 20000 obob0oboooooooooobooboboboo"boboboobooooboobDOoDOo o
geeU 0 212000 0"mobobooboobooooooobobobobbooooo oo booboooobDobobobobbo o
g8l 2z20000"ibdboboooooo"ToboboboobobobobbooooooboooboOosrged 2.0 00000
O000000000008100 24.0000000RNDODOODOOOOODDOOO HTTP//WWW.FIND.ORG.TWO 25.0000
Oo0obooOoobooooobooooobowdoediooeon:joboogooooooo: oo 2rooooooooDon
o0 0ooobooobos2b 2800000 boOo0ooooooooooooo™ooboboooooooobboooD OoDbOo
gO0sso0 200000 OCO0OOO"™O0O0D00DOODOO0DODOODOOs8ID (DOODODO 1. ALEXANDRE, T.J. (1998). 3D
VISUALIZATION OF MULTIMEDIA CONTENT ON THE WORLD WIDE WEB. COMPUTER NETWORKS AND ISDN SYSTEMS,
30, 594-596. 2. BARKER, CHRISTIAN O PETER GRONNE[ 19960 ," ADVERTISING ON THE WORLD WIDE WEB," AVAILABLE:
HTTP:// WWW.SAMKURSER.DK/ ADVERTISINGO 3. BENBASAT, I., & DEXTER, A.S. (1998). AN EXPERIMENTAL
EVALUATION OF GRAPHICAL AND COLOR-ENHANCED INFORMATION PRESENTATION. MANAGEMENT SCIENCE, 31(11),



1348-1364. 4. BERGER, D. (1986). THEORY INTO PRACTICE: THE FCB GRID. MARKETING AND RESEARCH TODAY, 14(1), 35-46.
5.BRYSON, S. (1996). VIRTUAL REALITY IN SCIENTIFIC VISUALIZATION. COMMUNICATIONS OF THE ACM, 39(5), 62-71. 6.
BUSH, J. ALAN, VICTORIA BUSH AND SHARON HARRIS, "ADVERTISING PERCEPTIONS OF THE INTERNET AS A
MARKETING COMMUNICATIONS TOOL," JOURNAL OF ADVERTISING RESEARCH, MARCH-APRIL, 1998, PP.17-2700 7.
CLEMENTE, P. (1997). STATE OF THE NET-THE NEW FRONTIER. 8. DREZE, X., & ZUFRYDEN, F. (1997). TEST WEB SITE
DESIGN AND PROMOTIONAL CONTENT. JOURNAL OF ADVERTISING RESEARCH, 37(2), 77-91. 9. DUCOFFE, ROBERT H.
(1996), " ADVERTISING VALUE AND ADVERTISING ON THE WEB," JOURNAL OF ADVERTISING RESEARCH, 36
(SEPTEMBER/OCTOBER), 21-35. 10. DUCOFFE, R. H., "HOW CONSUMERS ASSESS THE VALUE OF ADVERTISING," JOURNAL
OF CURRENT ISSUES AND RESEARCH IN ADVERTISING, VOL.17, NO.1, 1995, PP.1-18. 11. DREZE, X., & ZUFRYDEN, F. (1997).
TEST WEB SITE DESIGN AND PROMOTIONAL CONTENT. JOURNAL OF ADVERTISING RESEARCH, 37(2), 77-91. 12. DREZE,
X., & ZUFRYDEN, FO 199800 , "IS INTERNET ADVERTISING READY FOR PRIME TIME? " JOURNAL OF ADVERTISING
RESEARCH.38, 3, 7-18. 13. EIGHMEY, JOHND 19970 .PROFILING USER RESPONSES TO COMMERCIAL WEB SITES. JOURNAL
OF ADVERTISING RESEARCH,370 300 ,59-66. 14. ENGEL, JAMES F., ROGER D. BLACKWELL, AND PAUL W. MINIARD,
CONSUMER BEHAVIOR, NEW YORK: DRYDEN PRESS, 1990. 15. HA, L. (1996). OBSERVATIONS: ADVERTISING CLUTTER IN
ADVERTISING RESEARCH, 36(4), 76-85. 16. HAWKINS, D.T.0 19940 ,"ELECTRONIC ADVERTISING: ON ONLINE
INFORMATION SYSTEMS, "ONLINE, MARCH 1994. 17. HOFFMAN, D.L., & NOVAK, T.P. (1996). MARKETING IN HYPERMEDIA
COMPUTER-MEDIATED ENVIRONMENTS: CONCEPTUAL FOUNDATIONS. JOURNAL OF MARKETING, 60, 50-68. 18.
HOFFMAN, DONNA L., THOMAS P. NOVAKLO PATRALI CHATTERIJEEO 199500 , COMMERCIAL SCENARIOS FOR THE
WEB:OPPORTUNITIES AND CHALLENGES. HTTP:// WWW.2000.OGSM.VANDERBILT. EDU21. 19. INTERNET ADVERTISING
BUREAU (1997), "IAB ADVERTISING EFFECTIVENESS STUDY EXECUTIVE SUMMARY BACKGROUND,"
OHTTP.//WWW.IAB.NET/ADVERTISE/CONTENT/ADEFF3.HTMLO , (ACCESSED 5 MARCH, 2000). 20. ISDALE, J. (1998). WHAT
IS VIRTUAL REALITY? A WEB-BASED INTRODUCTION. (UN PUB) 21. JAMES, E.L., & ALMAN, K. (1996). CONSUMER
EXPECTATIONS OF THE INFORMATION CONTENT IN DVERTISING. INTERNATIONAL JOURNAL OF ADVERTISING, 15(1),
75-89. 22. JUPITER COMMUNICATION.O 199800 80 PERCENT OF CONSUMERS TRUST ONLINE NEWS AS MUCH AS OFF-LINE.
AVAILABLE: HTTP://WWW.JUP.COM/COMPANY/PRESSRELEASE.JSP. 23. LEONG, K. F. ELAINE, XUELI HUANG AND
PAUL-JOHN STANNERS, "COMPARING THE EFFECTIVENESS OF THE WEB SITE WITH TRADITIONAL MEDIA," JOURNAL OF
ADVERTISING RESEARCH, SEPTEMBER -OCTOBER, 1998, PP.44-51. 24. PHILPORT, C. JOSEPH AND JERRY ARBITTIER,
"ADVERTISING: BRAND COMMUNICATIONS STYLES IN ESTABLISHED MEDIA AND THE INTERNET," JOURNAL OF
ADVERTISING RESEARCH, MARCH-APRIL, 1997, PP.68-76. 25. QUELCH, J.A., KLIEIN, L.R.,"THE INTERNET AND
INTERNATIONAL MARKETING,"SLOAN MANAGEMENT REVIEW, SPRING 1996, PP.60-75. 26. WILLIAMSON, D.A, & HODGES,
J. (1996). EDITORIAL LINES BLUR AS ADVERTISERS CREATE SITES. ADVERTISING AGE, 2/26: S9. 27. ZEFF, ROBBIN AND
BRED ARONSON, ADVERTISING ON THE INTERNET, NEW YORK, NY: JOHN WIELYDO SONS, INC,1997.0
[DOO0O0]O000000 1199 CLICK!IOD000000OOo0oo0oo0o0o0oo0oo0o000dHTTP//WWW.CLICKAWARDS. COM.TW
O2FINDODOOOCOOOO0OOO0ODOOOOOOOOOOOOHTTP//WWW.FIND.ORG.TWO 3 HIADODOOOOOOOOOOOOO
O000oO0o0oooooo0oDOogHTTP//WWW.CURIOBOX.COM. TW/HTML/RESEARCH/ONLINELHTMO 40000000
ooooooooooooobooobOooooo*sobooooooOoooDoOoooooooDbsyDo s.0Ooooooooo/OoO
gbooboooooboobobobobooooboos20bebobOo"obooboboboboooooboobobobooboooboon
goooo"boboboooooobooboboboossoo r.ooboo"ooooooboboboboooo--00000
owwwoooooo"oooooboboooooooobooboossbogo s.oooo"oboooooooboobo-wwwoooo
gbooboo"boboboboooooboboboboosesobooopoogspssOOb0boooooonoOooboOosoUlng 1000
gboobo0ooooboobooboboboboboboobobobobooboboooooobDOobOoDboOoPPeYs-704.11.00000000
gboooooogssgn 12000go"oooooooboboooobooooo"mooooooobooboboboooooooon
gos7/i00 BOoooOo*"booboooboooooooboboboboooooobDobobobobooooooboOoobssnod
u/00b0bobooooo:oocooobobobooobosrog oo™ obooboooooooDobOobobo™mOuboo
goooooooooboobobosrog .o oobobobo---ob0obobOobOobOobboobOoboo™"™mUuDbo
goooooooboobobot*gbogssgsud 17 dboboooooooooboobooboobobooooboobuobobobooboossy
01 ggooogoooooooogoobos7Tob .00 ooooooooobooooooo™booobooboooDboboo
ooooooooosygo 20,0000 ObO00O0OO00DOO0O0ODOOOO0ODOOODDODODO OODODODODODOODOOOO
oooobogseb 0 2. 0000w 0O0oooOo0ooooOoooooDoOoOooooOooooobLbooobOobbOoobooObDOooDoboOooo
ooopbosgb2.0000"Mm0o0ooooooboog oo oooooobooooobooooDbobos7TUeb O 23.00
OO00OO0OOOOOOOOOOOOsiDbO 240 000000FNDOOODOOOOOOOOO HTTP://WWW.FIND.ORG.TWO 25.
o00boo0oooooOooboboOooboooOooobowiO 200001990 000000000000 DO00OD 2r.0000DOO
oboobooo:0ooboooboobogs0b 28. 0000 00ooooooboobobobo*™oboboboboooooboonoo



gbooooossgno 2.00000"b00o0oo0"b0boboboobbooboobOossdn b0b0DbO 1. ALEXANDRE, T.J.
(1998). 3D VISUALIZATION OF MULTIMEDIA CONTENT ON THE WORLD WIDE WEB. COMPUTER NETWORKS AND ISDN
SYSTEMS, 30, 594-596. 2. BARKER, CHRISTIAN O PETER GRONNED 19960 ," ADVERTISING ON THE WORLD WIDE WEB,"
AVAILABLE: HTTP:// WWW.SAMKURSER.DK/ ADVERTISINGO 3. BENBASAT, I., & DEXTER, A.S. (1998). AN EXPERIMENTAL
EVALUATION OF GRAPHICAL AND COLOR-ENHANCED INFORMATION PRESENTATION. MANAGEMENT SCIENCE, 31(11),
1348-1364. 4. BERGER, D. (1986). THEORY INTO PRACTICE: THE FCB GRID. MARKETING AND RESEARCH TODAY, 14(1), 35-46.
5.BRYSON, S. (1996). VIRTUAL REALITY IN SCIENTIFIC VISUALIZATION. COMMUNICATIONS OF THE ACM, 39(5), 62-71. 6.
BUSH, J. ALAN, VICTORIA BUSH AND SHARON HARRIS, "ADVERTISING PERCEPTIONS OF THE INTERNET AS A
MARKETING COMMUNICATIONS TOOL," JOURNAL OF ADVERTISING RESEARCH, MARCH-APRIL, 1998, PP.17-270 7.
CLEMENTE, P. (1997). STATE OF THE NET-THE NEW FRONTIER. 8. DREZE, X., & ZUFRYDEN, F. (1997). TEST WEB SITE
DESIGN AND PROMOTIONAL CONTENT. JOURNAL OF ADVERTISING RESEARCH, 37(2), 77-91. 9. DUCOFFE, ROBERT H.
(1996), " ADVERTISING VALUE AND ADVERTISING ON THE WEB," JOURNAL OF ADVERTISING RESEARCH, 36
(SEPTEMBER/OCTOBER), 21-35. 10. DUCOFFE, R. H., "HOW CONSUMERS ASSESS THE VALUE OF ADVERTISING," JOURNAL
OF CURRENT ISSUES AND RESEARCH IN ADVERTISING, VOL.17, NO.1, 1995, PP.1-18. 11. DREZE, X., & ZUFRYDEN, F. (1997).
TEST WEB SITE DESIGN AND PROMOTIONAL CONTENT. JOURNAL OF ADVERTISING RESEARCH, 37(2), 77-91. 12. DREZE,
X., & ZUFRYDEN, FJ 199801, "IS INTERNET ADVERTISING READY FOR PRIME TIME? " JOURNAL OF ADVERTISING
RESEARCH.38, 3, 7-18. 13. EIGHMEY, JOHNDO 19970 .PROFILING USER RESPONSES TO COMMERCIAL WEB SITES. JOURNAL
OF ADVERTISING RESEARCH,370 30 ,59-66. 14. ENGEL, JAMES F., ROGER D. BLACKWELL, AND PAUL W. MINIARD,
CONSUMER BEHAVIOR, NEW YORK: DRYDEN PRESS, 1990. 15. HA, L. (1996). OBSERVATIONS: ADVERTISING CLUTTER IN
ADVERTISING RESEARCH, 36(4), 76-85. 16. HAWKINS, D.T.0 19940 ,"ELECTRONIC ADVERTISING: ON ONLINE
INFORMATION SYSTEMS,"ONLINE, MARCH 1994. 17. HOFFMAN, D.L., & NOVAK, T.P. (1996). MARKETING IN HYPERMEDIA
COMPUTER-MEDIATED ENVIRONMENTS: CONCEPTUAL FOUNDATIONS. JOURNAL OF MARKETING, 60, 50-68. 18.
HOFFMAN, DONNA L., THOMAS P. NOVAKDO PATRALI CHATTERIJEED 19950 , COMMERCIAL SCENARIOS FOR THE
WEB:OPPORTUNITIES AND CHALLENGES. HTTP:// WWW.2000.0GSM.VANDERBILT.EDUZ21. 19. INTERNET ADVERTISING
BUREAU (1997), "IAB ADVERTISING EFFECTIVENESS STUDY EXECUTIVE SUMMARY BACKGROUND,"
OHTTP://WWW.IAB.NET/ADVERTISE/CONTENT/ADEFF3.HTMLO , (ACCESSED 5 MARCH, 2000). 20. ISDALE, J. (1998). WHAT
IS VIRTUAL REALITY? A WEB-BASED INTRODUCTION. (UN PUB) 21. JAMES, E.L., & ALMAN, K. (1996). CONSUMER
EXPECTATIONS OF THE INFORMATION CONTENT IN DVERTISING. INTERNATIONAL JOURNAL OF ADVERTISING, 15(1),
75-89. 22. JUPITER COMMUNICATION.[ 19980] 80 PERCENT OF CONSUMERS TRUST ONLINE NEWS AS MUCH AS OFF-LINE.
AVAILABLE: HTTP://WWW.JUP.COM/COMPANY/PRESSRELEASE.JSP. 23. LEONG, K. F. ELAINE, XUELI HUANG AND
PAUL-JOHN STANNERS, "COMPARING THE EFFECTIVENESS OF THE WEB SITE WITH TRADITIONAL MEDIA," JOURNAL OF
ADVERTISING RESEARCH, SEPTEMBER-OCTOBER, 1998, PP.44-51. 24. PHILPORT, C. JOSEPH AND JERRY ARBITTIER,
"ADVERTISING: BRAND COMMUNICATIONS STYLES IN ESTABLISHED MEDIA AND THE INTERNET," JOURNAL OF
ADVERTISING RESEARCH, MARCH-APRIL, 1997, PP.68-76. 25. QUELCH, J.A., KLIEIN, L.R.,"THE INTERNET AND
INTERNATIONAL MARKETING," SLOAN MANAGEMENT REVIEW, SPRING 1996, PP.60-75. 26. WILLIAMSON, D.A, & HODGES,
J. (1996). EDITORIAL LINES BLUR AS ADVERTISERS CREATE SITES. ADVERTISING AGE, 2/26: S9. 27. ZEFF, ROBBIN AND
BRED ARONSON, ADVERTISING ON THE INTERNET, NEW YORK, NY: JOHN WIELYO SONS, INC,1997.



