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ABSTRACT

THE APPEARANCE OF A PRODUCT CONSISTS OF THREE MAIN ELEMENTS: SHAPE, COLOR AND TEXTURE. A

PRODUCT IS A SYSTEM OF MATTERS, WHICH OCCUPIES SPACE, POSSESSES WEIGHT AND ITS EXISTENCE

CAN BE FELT BY HUMAN SENSES. IT IS A COMPLICATE ASSEMBLY OF VARIOUS MATERIALS. THE TREND OF

MATERIAL EMPLOYMENT INTERACTS AS NEW MATERIALS COME INTO EXISTENCE, AND THE TECHNIQUE

THAT DEALS WITH THESE MATERIALS CAN DECIDE OR CHANGE THE PHYSICAL PROPERTIES OF THEM,

SUCH AS LIGHTNESS, FLEXIBILITY, TRANSLUCENCY OR HARDNESS. THEY, WITH SPECIAL PROPERTIES, ARE

DEVELOPED BY HUMAN BEINGS TO SATISFY VARIOUS NEEDS. A DESIGNER CONVEYS THE CONCEPT OF

PRODUCT DESIGN AND THUS ENDOWS THE PRODUCT WITH LIFE BY DEVELOPING FUNCTIONS AND

CREATING APPEARANCE. THE TEXTURE OF A PRODUCT GREATLY AFFECTS ITS APPEARANCE. THE BOLD

USE OF TRANSPARENT PLASTIC MATERIALS IN RECENT YEARS, WHICH MAKES PRODUCTS' INTERNAL

COMPONENTS PARTLY HIDDEN AND PARTLY VISIBLE, RAISES A BOOM OF TRANSPARENT AND

TRANSLUCENT PLASTIC APPLICATIONS. PRODUCT DESIGN IS NO LONGER DIRECTED SOLELY BY ITS

FUNCTIONALITIES. MORE ABOUT THE RELATIONSHIP BETWEEN THE PRODUCT ITSELF AND USER'S

MENTAL FEELINGS SHOULD BE EMPHASIZED. THIS MAKES THE CREATIVITY OF PRODUCT DESIGN MORE

MEANINGFUL. THE WAY TO MANIFEST THE PRODUCT'S EXISTENCE CAN BE ACHIEVED NOT ONLY BY ITS

OPERATION, BUT ALSO BY THE EXPRESSION OF SHAPE, COLOR AND TEXTURE. THIS IS CONSIDERED A

FEASIBLE WAY OF PRODUCT DESIGN. THROUGH THE PROCESS AND RESULT OF EXPERIMENTS, THIS

THESIS LOOKS INTO THE DIFFERENCE OF SENSES BETWEEN A PRODUCT DESIGNER AND A USER THAT IS

CAUSED BY APPLICATION OF TRANSLUCENT PLASTIC MATERIALS, AND PROVIDES PRODUCT DESIGNERS

WITH A REFERENCE FOR TEXTURE SELECTION.
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