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ABSTRACT

RECENTLY, WITH THE DEVELOPMENT OF TECHNOLOGY AND ECONOMY, THE WHOLE WORLD HAS

ENTERED A NEW NETWORKING ERA. BECAUSE OF THE RAPID ADVANCEMENT OF DIGITAL ELECTRONIC

AND INFORMATION TECHNOLOGY, ALL KINDS OF INSTRUMENTS INCLUDING PERSON COMPUTER (PC),

MULTIMEDIA, INTERNET AND WORLD WEB DEVELOPMENT, EVEN THOUGH THE　APPLICATIONS OF

NETWORK TECHNOLOGY AND INFORMATION APPLIANCE (IA) AND THE OTHER RELATED PRODUCTS, ARE

QUICKLY AND WIDELY SPREADING INTO EVERY ASPECTS OF THE SOCIETY. AS A RESULT, THE DEMANDS

OF NETWORK ELECTRONIC PRODUCTS ARE INCREASED. THEREFORE, DUE TO THE NETWORKING

LIFE-TYPE MOVEMENT, THE MORE ATTENTION HAS BEEN PAID TO THE RELATIONSHIP BETWEEN

PRODUCTS AND USER'S LIFE STYLES. THE PRODUCT IDENTITY OF NEW STYLE IS A SERIOUS CONCERN FOR

A NEW SCENARIO OF A PRODUCT UNDER DIFFERENT STYLE SETTINGS. THE MAIN PURPOSE OF THIS

RESEARCH IS TO LOOK FOR THE TREND OF DEVELOPMENT FOR NETWORKING ELECTRONIC PRODUCTS

UNDER THE INFLUENCE OF NETWORKING LIFESTYLES. THROUGH THE DISCUSSION OF LITERATURE AND

THE ANALYSIS OF SURVEY AND CASE STUDY, THE RESEARCH SEEKS THE NEW MEANING OF NETWORKING

PRODUCTS ON DESIGN. FINALLY, THE ELEMENTS FOR THE TREND OF NETWORKING ELECTRONIC

PRODUCT DEVELOPMENT ARE ESTABLISHED. AS A RESULT OF STUDY, IT PROVIDES DIRECTION OF

NETWORKING ELECTRONIC PRODUCTS FOR DESIGNER ON PRODUCT DESIGN AND DEVELOPMENT.

THROUGH THE ANALYSIS OF RESEARCH, IT APPEARS THAT THERE IS A DIFFERENT BETWEEN

NETWORKING ELECTRONIC PRODUCTS AND TRADITIONAL ELECTRONIC PRODUCT STYLE ON THE

METHODS OF OPERATION, FORMALITY OF CONSTITUTES, PURPORT OF EXIST AND STATE OF TAKE SHAPE.

ON THE CONCLUSION OF STUDY, THE ELEMENTS OF THE TREND BECOME THE KEY GUIDELINES FOR

INDUSTRIES TO DEVELOP NETWORKING ELECTRONIC PRODUCT. AS A RESULT, THE STUDY

SUCCESSFULLY PROMOTES THE FUNCTIONS BY JOINING THE THEORY OF RESEARCH AND PRACTICE ON

INDUSTRY.
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