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ABSTRACT
IN THIS MODERN WORLD OF HIGH TECHNOLOGY AND HUMANIZATION, A HOTEL WITH A WONDERFUL
DECORATION AND CONFIDENTIAL SERVICE DOES NOT SATISFY CUSTOMERS' DEMAND ANY MORE. IN THE
FUTURE, AHOTEL ROOM WILL LIKE E-HOME WITH A HI-TECH CONTROL SYSTEM CAN INTEGRATE AND
CONTROL EVERY DEVICE INSIDE. BECAUSE EVERYONE HAS DIFFERENT REQUIREMENT FOR
ENVIRONMENT AND USING NEEDS ON HOTEL ROOM, IT IS NECESSARY TO HAVE ABETTER FUNCTION OF
CONTROL SYSTEM IN ORDER TO SATISFY EVERY DIFFERENT NEED. THROUGH THE RESEARCH TO
REDEFINE THE POSITION OF HOTEL CONTROL SYSTEM, IT CAN MAKE USING FUNCTIONS OF WHOLE
SYSTEM MORE COMPLETE AND MORE HUMANIZED. THE PURPOSE OF THIS RESEARCH IS TO FIND OUT
THE USING DEMANDS OF CONTROL SYSTEM IN HOTEL ENVIRONMENT FOR OFFICE EMPLOYEES. AFTER
ANALYZING PSYCHOLOGICAL FEELING AND INFLUENCE ON HOTEL ROOM FROM CUSTOMERS, THE
ENVIRONMENTAL TRANSFERENCE FUNCTIONS ARE ESTABLISHED. FINALLY, ACCORDING TO THE RESULT
OF STUDY, ANEW PRODUCT DESIGN WITH ENVIRONMENTAL TRANSFERENCE FUNCTION ON HOTEL
CONTROL SYSTEM IS ACCOMPLISHED. IT PROVES THAT NEW CONTROL SYSTEM CAN EASILY SATISFY
CUSTOMERS' PERSONAL NEEDS ON HOTEL ENVIRONMENT. AT LAST, THIS RESEARCH SHOWS THAT THE
PRODUCT DESIGN WITH ENVIRONMENTAL TRANSFERENCE FUNCTION IN THIS PROJECT DID IMPROVE
THE DEFECTS THAN FORMER ONE. THE FUNCTIONS OF ENVIRONMENTAL TRANSFERENCE CAN
EFFECTIVELY SOLVE THOSE COMPLICATE SETTINGS AND MAKE CUSTOMERS MORE COMFORTABLE IN
THE HOTEL ROOM.
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