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ABSTRACT
INTERNET BRINGS OUT NEW OPPORTUNITIES TO TRADITIONAL BUSINESS AND HELPS CREATE
ELECTRONIC-COMMERCE, AS WELL. BECAUSE OF THE ATTRIBUTES OF INTERNET,INCLUDING ITS SPEED
O 24/7 SERVICES AND GLOBAL REACH, THE MARKET OF INTERNET AUCTION HAS BEEN EMERGED AND ITS
MARKET HAS BEEN EXPANDED INTO VARIOUS PRODUCTS AND MANY POTENTIAL SEGMENTS. MANY
RESEARCH HAS BEEN CONDUCTED ON INTERNET AND ITS BUSINESS APLICATIONS.HOWEVER,VERY
LITTLE,IF ANY,RESEARCH ON INTERNET AUCTION,HAS BEEN PERFORMED. THE PRESENT RESEARCH
EXAMINED THE PERSONAL ATTRIBUTES AND LIFESTYLE RELATED TO INTERNET AUCTION PRATICIONERS
IN TAIWAN.THE FINDINGS SHOULD SHED SOME LIGHT ON THE GENERAL SITUATION OF THE DOMESTIC
MARKET OF THE INTERNET AUCTION, AS WELL AS THE BEHAVIOR OF THOSE PARTICIPANTS OF THE
AUCTION. RESULTS OF THE STUDY INCLUDED,BUT WERE NOT LIMITED TO, 1)THERE WAS A POSITIVE
CORRELATION BETWEEN PERSONALITY AND LIFESTYLES OF PARTICIPANTS; 2 THERE WAS AN
ASSOCIATION OF THE PRODUCTS OFFERED IN THE AUCTION AND THE LIFESTYLES OF THOSE WHO SENT
THEIR BIDS ;AND 3)THERE WAS ALSO A POSITIVE INTERRELATIONSHIP BETWEEN THE EXPERIENCE OF
BIDDERS AND THE LENGTH OF HIS/HER BIDDING EXPERIENCE AND BETWEEN THE EXPERIENCE OF THE
BIDDERS AND THE AMOUNT OF THE AVERAGE BIDDING PRICE.
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