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ABSTRACT
AS THE APPLICATIONS OF INTERNET AND THE FASHION OF WORD WIDE WEB,CUSTOMERS ARE ABLE TO
BROWSE THE CONTENTS OR GET THE PRODUCTS THAT THEY ARE INTERESTED IN BY THE INTERACTIVE
AND REAL-TIME INTERFACE OF THE SHOP WEBS. BUT THERE ARE MANY PROBLEMS THAT CAUSE THE WEB
SHOPS COULD NOT ATTRACT CUSTOMERS AND GET PROFIT. MANY FACTORS AFFECT THE MANAGEMENT
PERFORMANCE OF THE WEB SHOPS, SUCH AS UNCERTAINTY AND FUZZY FEATURES OF THE ECONOMICS
AND TECHNIQUWS. THESE FACTORS MAKE THE PERFORMANCE EVALUATION OF THE WEB SHOPS MORE
DIFFICULT. IN ORDER TO MEASURE THE PERFORMANCE OF THE WEB SHOPS, WE INTEGRATE THE
EVALUTION FACTORS TO CONSTRUCT THE PERFORMANCE MEASUREMENT MODEL AND DEVELOP THE
DECISION SUPPORT SYSTEM OF THE PERFORANCE EVALUATION OF WEB SHOP IN THIS PAPER. WE HOPE
TO USE THE LINGUISTIC VARIABLES AND FUZZY DELPHI METHOD TO ACHIEVE THE GOAL, AND PROVIDE
THE RESULTS TO IMPROVE THE PERFORMANCE OF THE WEB SHOPS.

Keywords : INTERNET, WEB SHOP, MANAGEMENT PERFORMANCE, FUZZY SET THEORY, DECISION SUPPORT
SYSTEM
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