
The Study in the Relationship betwween Marketing Channel and Social Network: A Case
Study of the Marketing Channel of th

張益魁、涂一卿 ; 潘振雄

E-mail: 9008935@mail.dyu.edu.tw

ABSTRACT

英文摘要 The dependency structure between wholesale-distributors and their major suppliers is posited to influence the type of

contract—explicit and normative—used. In turn, dependency structure and type of contract is hypothesized to inluence

wholesale-distributor performance. This process occurs bo9th directly and indirectly through some intermediate constructs. Such as

long-term orientation. Relationship length, and relational begavior. The authors investigat three dependency structures: wholesaler

dependent on supplier, supplier dependent on wholesaler, and high bilateral dependency. They obtain empirical support for many of

the hypothesized linkages.
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