THE DECISION FACTORS OF JOINING A GRADUATE LEVEL ACADEMIC
PROGRAM OF THE IN-SERVICE PEOPLE

goougon

E-mail: 9000168@mail.dyu.edu.tw

ABSTRACT
THE THESIS IS A RESEARCH FOR ANALYSING THE IN-SERVICE PEOPLE’ S FACTORS ON DECISION MAKING
OF JOINING A GRADUATE LEVEL ACADEMIC PROGRAM. THE PURPOSE OF THE RESEARCH IS TO MAKE
SUGGESTIONS FOR PERSONAL CAREER PLANNING, ORGNIZATIONAL HUMAN RESOURCE TRAINING AND
DEVELOPMENT, LIFELONG LEARNING POPULARIZATION, AND FORWARD STUDY. THERE ARE TWELVE
FACTORS FOUND FOR THE IN-SERVICE PEOPLE’ S DECISION OF JOINING A GRADUATE LEVEL ACADEMIC
PROGRAM IN THE RESAERCH: 1.ORGNIZATION’ S PROMOTION AND COMPENSATION RULE 2.DIRECT
MANAGER’ SATTITUDE 3.WORRY OF RETURNING TO SCHOOL 4.WORK LOAD 5.SCHOOL CAUSE 6.SOCIAL
EXPECTATION 7.SOCIAL VALUE 8. THE RELATION AMONG COLLEAGUES 9.FAMILY OBSTACLE
10.0RGNIZATION EXPECTATION 11.GROWTH NEED 12.IMPORTANT PEOPLE IN ONES LIFE. THREE
CANONICAL CORRELATIONS AND TWO DISCRIMINANT FUNCTIONS WAS ALSO FOUND IN THE RESEARCH.
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