Research on the Design Consideration of Scooter for the Old Based on Life Style Study
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ABSTRACT
ABSTRACT According to the census of households and residence conducted by Directorate General of Budget, Accounting &
Statistics, the average life-span reaches 74.6 years old by the end of 1998, in the 21st place of the world. Nearly one million and eight
hundred thousand of them are more than 65 years old and account for 8.2% of total population of Taiwan. It already exceeds 1.2%
of the aged society standard defined by the Untied Nations. The capability of lower limbs movements has great impact on individual
' s freedom of movement, needs for attention, ability of recovery, and mental health. Therefore, scooter is a critical tool for the
movements of aged people. This research is to investigate aged people’ s evaluation and purchase intention on scooter. The
research also study the difference of opinion on scooter from different aged people groups via life style analysis. The investigation was
conducted by physically testing the scooter and questionnaire survey. The questionnaire covers[] the appraisal from the aged, the
reason to purchase or not to purchase, consideration factors of purchase. As for the life style study investigation was done through
AlO(Activity, Interest, Opinion) scale method. The value of this research is to summarize the aged people’ s evaluation and
expectations on existing scooter model to be the guidance for scooter design and development. Key Words : operating appraisal,
purchase intention, the aged, life style, scooter.
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