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ABSTRACT

The most advantage of scooter is high mobility, it could run anywhere of the city. In the mean time it is also a part of the everyday

life of the men of Taiwan. There are many different types of user who had different recognition and need, we had to think over it

then laid out the suitable functions while designing a brand-new scooter. This research is beginning at finding out the needs and the

professional image of the R.O.C. Postmen. The main purpose of this research is to confer the elements of design about the scooter of

postmen by analysis their needs and the professional image of them. The purpose as follow： 1. Define the major item：What is the

need while a postman working？ 2. What is the professional image of a postman？ 3. Define the best layout of design for a postman

scooter. 4. A best design suggestion of a work-style scooter. And then we would realize the work-style and psychology recognition by

the result of this research. And create a scooter to fit in with consumers. Hope the result of the research could be the reference

resource for the industry of motorcycle.
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