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ABSTRACT
The study explores consumptive value and style preference of furniture from the points of product marketing and design planing. In
the recent years, due to the information changed quickly and the phenomenon of globalization, occurred the consciousness and
value concept of consumer change more sharp. Therefor, it is more important to understand the variety of consumption marketing.
Furthermore, the purpose of the study is to search the attitudes of consumption value and style preference when consumer
purchasing furniture. In design methodology, from the furniture manufactory type standpoint, the study measures the attitude and
importance of consumption values by the variables of population statistics and the groups of furniture style preference. As a result of
statistical analysis, the study finds that the attitudes of consumption value are difference between different background and style
preference on consumers. The characteristics of group backgrounds in different style preference effects the attitude of consumption
value indirectly. As a result of the study, the designers can understand the character of population statistics and attitude of
consumption value for style preference of groups. Finally, the direction of furniture productions can be established.
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