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ABSTRACT

The users’ interface of electronic products everyday life concerns about the interaction between the products and the operators,

especially Chinese image recognition, it is the priority of all. All electronic products transit the information through the designed

sign, characters and images to get the information that they want. The research is to discuss and to analyze the interaction of the

visual interaction on user interface for operators (users) of cellular phone. To introduce the different screen design and to analyze the

difference of variable users’ interface step by step, the reaction and interaction of cellular phone are completely revealed. The

relation of the message of the image and characters and the realized image recognition of the users are well organized. And by use of

the survey, the research clarify the relative functions of cellular phone at the moment, user interface and operating buttons design as

the best information of designing users’ interface. At to the actual design, there are reference characters of the groups of systematic

functions and the positions of operating buttons. In the modeling system, the operators (users) are more familiar with the operating

environment. Finally the operating user interface screen of cellular phone is proposed and proceeded to evaluate between the screen

and the operation. To testify the ideas of the design, as the reference for future improvement is to get the moderate and suitable

reaction and interactive models. Key Words : Visual interaction, User Interface, Sensible Science, Interactive Models.
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