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ABSTRACT

The improvement of computer technology leads design to the area of automation and C.A.I.D. (Computer Aided Industrial Design)

is also formed gradually. In the mean time, C.A.I.D. system only focuses on 3-D model creation but ignores the much more and

complete creative design in order to make more profit for enterprises. Therefore, applying the concept and methods of product

innovation strategy in C.A.I.D. system would innovation. In the put, the C.A.I.D. usually made a computerization in the process of

design, but lack of consideration in the characteristics of human and P.C. Design is a kind of creation job, designer should think what

kinds of the work are suitable to be replaced or aided by computer. Furthermore, it will draw on the strength of each to offset the

weakness of the other, and bring the creation of human being and computer tools into full play. After all, man can use computers to

design but human being would never be replaced by computers. The purpose of this research is to apply the advantage of C.A.I.D.

and network, integration of C.A.I.D. in order to achieve design interactivity and creation. By leading C.A.I.D. into the concept of

product innovation strategy, it saves the time of design process and rises up the effort of job. Finally, it quality makes a good of

concept, and offer a good chance in market for Enterprise.
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