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ABSTRACT
ABSTRACT Along with the rapid advancement of Digital electronic and information technology, All kinds of instruments including
Person computers (PC), Multimedia, Internet and World Wide Web, through the applications of network technology and
Information Appliance (1A), are quickly and widely spreading into every aspects of the society resulting the increase demand of
electricity. However, because of international environmental awareness and fear of nuclear power, development of the resources of
electricity is increasingly difficult. Therefore, the whole world is facing the threat of insufficient and unstable electricity. Due to public
utilities lack of guarantee of high quality and stable electricity supply, UPS is becoming essential to the computers and information
equipment. As a result, not only the quantity demands of UPS has dramatically increased, but also the requirement for quality and
function as well.. Under the influence of information lifestyle and through the analysis of certain circumstances and behavior of the
general public user, the main purpose of this research is to understand the user complaints and relative requirements of UPS and IA.
The research structure is established upon literature discussions, live observation of UPS users experts’ surveys targeting
housewives, every aspect of the working people and college students to further understand the various problems and needs based on
the background of the various users. Finally, the conclusion of this research to convert the designing factors and concepts reflecting
the variable environmental measurement on the UPS products and to cooperate with the manufacturers to test the feasibility of this
research.. Keywords: Life Styling , User Behavior , Information Appliance (1A),Uninterruptible Power System(UPS)
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