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ABSTRACT
This study attempts to explore the relationships between Business Strategy, Information Strategy, and the influence of their linkage
type on competitive advantage. Questionnaires were mailed to the managers of the top 1000 firms of manufacturing industries
ranked by the China Credit Information Service, and they were asked to fill them up. Statistical analyses of the questionnaires show
the following conclusions: (1) There are significant correlations between business strategy and information strategy. (2) The “ whole
consideration” strategic type has better performance on business strategies, information strategies, and competitive advantages. (3)
The* analyzer” strategic type has best performance on each competitive advantage dimension. The “ defender” strategic type
has the worst performance, Performance of “ reactor” strategic type is in between. (4) The “ strategy” and“ turnover”
information strategic types have better performance than “ support” and*“ factory” typeson each competitive advantage
dimension. The more strategic use of I'T, the more success.
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