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ABSTRACT

When we enjoy the convenience from motorcycle, there are also many motorcycle accidents. The weakness of motorcycle includes

stability, lack of safety equipment, which caused the motorcycle driver become the most weakness people on road. When accident

happens, it often killed the rider because of head injury. Thus, to protect the motorcycle rider is head becomes the most important

thing. The best way is to put on a helmet, which can pass national standard. But the helmets manufacture didn’t put special efforts

to design and develop helmets for female, even female motorcycle rider is increasing more and more in recent years. The main

objective for this research is to analyses special design factors for female’s helmets by take a consideration for female life style and

what female motorcycle riders need. To collect related materials and use questionnaire for this research. Several statistics methods

such as Factor Analysis, Cluster Analysis, One-Way ANOVA..etc,are used to analysis. And this research focus on “the background

of motorcycle riders”, “Life style”, “the difference of the demand for helmet” and the impact for “life style” to 

“background of motorcycle rider” to analysis the design factor for female helmet. Eventually, using life style analysis uses design

factors for female helmet design.
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