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ABSTRACT

Electronic Commerce is one of the important commercial education topics being discussed in abstract recent years. To date,

although there are Electronic Commercial related curricular being offered in quite a few institutions, in compliance with the need of

the rapidity changing society, most of them are still kept in traditional curricular fashion delivered in the classroom, of which

teaching-learning effectiveness is yet to be proved. In taking advantage of academic facilities of computer network on campus to

establish electronic practice store, providing students with the opportunity for management practice with the real world and

hands-on experience attempt is being made that not only can integrate commercial related curricular, enabling student to cultivate

commercial management and team work activity fully demonstrating educational practice functioning, but also can revert the past

uni-consumption behavior to concentrated consumption behavior availing with discount benefit with further development. Although

Internet has speedy, convenient and cheaper characteristics, being easy to establish with low cost, yet effective management

commercial network station is a challenging task especially if managed by students. In addition, school itself is a non-profit

organization, but management of practice electronic store is full of business characteristics. If campus electronic practice store is to be

managed successfully, with the goal for achieving integration by theory and practical application, then future attempt to establish

electronic practice store on campus is worthy of further consideration. The practice can be encouraged to generalize to schools

nation wide. This research is intended to focus on electronic commercial practice store on school campus with findings as reference

to other schools for future practice.
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