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ABSTRACT

Real Estates Brokering is either a new or an old business. The object it deals with is not tangible, it is the service that it provides for

both sides of the seal estate transactions. In this study, we try to analyze the existent situation of 「customer service system」of real

estates brokering from both practical and academic print of view. In addition, we try developing a standard for developing a new

customer service system is developed that both the duty and authority of the system are identified. The main contributions are: 1.

Repositioning the customer service system. Most of the current customer service systems are reactive system that they are not able to

improve the quality of customer service. The system we suggested in this study is an active system. Because of its active role that it is

able to prevent or seduce customer complaints in advance. 2. Determining the scope of the customer service system. Traditionally,

customer service system is restrained to a scope that it can only function as after-sell service. However, it is ever more important to

understand what the customers really need during the transaction process. Thus, the scope of customer service system should extend

from traditional after -sell service to recluse main body of the transaction that is to inculcate developing, selling, and allograph.
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