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ABSTRACT
This study explored the influence of Information Technology (I1T), MIS department and bank types on the innovation activities in
the banking industry, as well as the resulting-benefits of their innovation activities. A questionnaire was used to gather data from the
information officers in the banking industry. The research hypotheses were tested with One-Way and Two Factor ANOVA analysis.
The main findings are as follows, First of all, innovation strategy is significantly related to the use of IT, suggesting that the
experience of users in IT applications has reached a pretty mature level. Secondly, innovation strategy is significantly affected by the
MIS department size, but not by the level of the MIS department in the bank. The size of the MIS has department significantly
contributer to bank'*'s capability in developing innovation strategy. A possible reason that innovation strategy is not affected by the
MIS department level is because the MIS departments in most banks are so similar that they did not show significantly different
impact. In addition, innovation type is significantly affected by the MIS department size. This study also found that different types of
banks practiced different innovation activities. This may have something to do with the degree of competition facing the banks.
Commercial banks have to rely on innovative strategy to prosper, or even to survive." Finally, different innovation types resulted in
different degree of benefits . The difference of innovation strategy is not significantly related to the realized benefits.
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