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ABSTRACT

The prevalence of computer brings the coming of the information ages and the relationship between human being and computer is

getting closer. When people pay more attention on computer itself, at the same time, the improvement of computer desk is often

ignored. Therefore, the main purpose of this study is to understand a user''''s actual problems and real needs for the personal

multi-medium computer desk under the information culture from the using situation standpoint. In the beginning of study, the

research structure is established through related literature review. Then, questionnaire survey is adopted by concrete observation and

expert interview to collect data. The people who received survey are the undergraduate or graduate students. With data analysis, the

study tries to understand the user''''s different characteristics and using attitudes according to personal background factor. In the

meantime, the study tries to find out the affected factors of using situation fo The result of research shows that there are positive

relationship between the using of the computer desk and those factors such as computer ownership, computer objective, operative

frequency and space layout of all computer equipment. The design of computer desk not only need to consider the space allocation

for the main machine and the other equipment, but also need to pay attention on the computer equipment''''s characteristics such as

the expansion, operation, using purpose, using perception and so on. Wh In the conclusion, the result of study is transferred into

design factors for integrated work station of multi-medium computer. Eventually, the result proves the worth of this study and

establishes a more suitable and humanized operative environment on the using situation of computer products. Keywords: Using

situation, Information culture, Multi-media computer, Computer desk, Integrated design.
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