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ABSTRACT

In Taiwan,there are about 1.5 million motocycles produced every year,it includes nearly about 70%scooter-style and nearly 40%

50c.c. level.It means the output of each year has nearly 420 thousands scooters and most of the buyers are young

generation,students,and city commuters. However,every group has different opinions and understanding to the same product,their

needs are different as well.It makes us have to research more to a particular group when we're designing and making up modeling

design which can correspond main point. We did research to the group of young generation of this research and designed this

questionnaire after exploing documents and interviewing experts,then we sent out 60 questionnaire to every college and Uni. in

Taichuang for proceeding research analysis to extract scooter-image adjust group,the using needs of scooters and young generation's

leisure type. As well,we depended on the information we've got to proceed practical design for reaching the purpose of connecting

theory and practicability. After analyzed statistica,we've got the result below. ◎ The modeling element of scooters us decidedby the

character of the product,the shape of the structure,the expression of the times element and the making up of using situation. ◎

Nowadays,young people expect the appearance of scooters has strong functions of product character,such as simple and

technological looks,arc and strcture,future times element,wild product character leisure uses. The research can reflect of modeling to

the young generation,and the offers to the male and the female are not the same.Hope the research can be a reference while related

businessis opening up new products.For researching academic theory can be used as industry uses.
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