A Study on the Scooter Design on the base of Product Culture of Young Generation
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ABSTRACT
In Taiwan,there are about 1.5 million motocycles produced every year,it includes nearly about 70%scooter-style and nearly 40%
50c.c. level.lIt means the output of each year has nearly 420 thousands scooters and most of the buyers are young
generation,students,and city commuters. However,every group has different opinions and understanding to the same product,their
needs are different as well.It makes us have to research more to a particular group when we're designing and making up modeling
design which can correspond main point. We did research to the group of young generation of this research and designed this
questionnaire after exploing documents and interviewing experts,then we sent out 60 questionnaire to every college and Uni. in
Taichuang for proceeding research analysis to extract scooter-image adjust group,the using needs of scooters and young generation's
leisure type. As well,we depended on the information we've got to proceed practical design for reaching the purpose of connecting
theory and practicability. After analyzed statistica,we’ve got the result below. 0 The modeling element of scooters us decidedby the
character of the product,the shape of the structure,the expression of the times element and the making up of using situation. O
Nowadays,young people expect the appearance of scooters has strong functions of product character,such as simple and
technological looks,arc and strcture,future times element,wild product character leisure uses. The research can reflect of modeling to
the young generation,and the offers to the male and the female are not the same.Hope the research can be a reference while related
businessis opening up new products.For researching academic theory can be used as industry uses.

Keywords : scooter . young generation . product culture . styling design
Table of Contents

OO000O0D00ODC DO AbstractO0 OD0 ODOC DODCOOOOOOO0110000120000 130000 1400
gboogb 1500000 1e0000000 7000000180000 0000000 2100000 2110000
021200000 2130000000 2140000000 21500000000 22000000 221000000
gbogd 22200000000 22300000000 2240000000 224100000 224200000000
0230000000 2310000000 2400000 24100000 24200000000 2430000000

2440000000 24500000000 24600000000 2500 000 00b00bO0O0 310000 3200
o0 330000340000 3410000350000 0000000 41000 4110000 42200000000
0413000000000000 42000000 000005100 6511000000 512000000 52000
ooooooboboboobobobob0obobooboobobo0obobooUobDbobDOoobOoo oo
0ooboooboobobobooboo

REFERENCES

L000199000000000.000.0620.pp.10-132.000 19950000-00000000000.00000.062
O.pp.14-193. 000 19920 00000000000,0000000000.0510.pp4-64.000000 19940000 .0167
O.pp51-665. 000 19920 00000000.0000000000.05106. 000 1996000000000000000000O0
U0 0o0oo0oooobo 000400000 0000008000 D0D 194000000000 00O00O00ODO230010
o.0bb184 bbb obooob10.00b0bobos oo oboboob0D booboobouo2a0b2d
11. 000 00019940 0000000000 0000000230010 120000190000 000000 13.000 1989
OO00OO0OOOOOOOO0O0O0OOOededd 1400000000 19300000 00000000 15. Kenji
Ekuan,Robert.I.Blaich 19950 000 0-210 00000 000000"00000e660 16.0 00 000 1940000000000
O0ooobbe2d 17.000 19010 00000000DO0O DO0OODODOO200020 18.19920 000 1992000000 19.00
0150000000000000 00000620 20.000 1920000000 000000019920100 21.00019920
O000o0o00boo0o0ooooobooOoOoDbi1sg 22000 1987LoGUOO0-0000D0OO0OO0OD ODO0OODOO160020 23.00
1870000000000 00000DOO0O0D16e0020 24000 19000000000 000019900800 25.000
0000000000000 00000620 26.000 19920 000000-0000000000 00000000O0O00OOS51



027.0001995840000000000000000 28.000 000019400000 0000000000 29.000 1993
dddoooooooobooboboboob30.0oobooooosiddddoooono oboboboooooog 31.000 1994 0
a"Oooo"ooo oooboboobbDbbob 32000001990 000000000000000000000O0000O0 33.00
000199 0000:SPSSforWindows DO OO0 DOO0OO0OO0OODO34. 000199 00000000000000O00000O00O00OO
000000003 0001997 00000000000 00000D0-0000DO0O0 DO0ODOOO0OO 36. Michael Drebni and
Eric Dregni 1994 motocycle Schrader-verlag 37. Jean Goyard and Dominique Pascal Scooters Ch.Massin Editeur



