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ABSTRACT

This study attempts to find out the factors that affect the users'''' willingness to adopt a new information system developedby the Car

Trade Association in Chang-Hwa area. The system isdemonstrated at the regular meeting hold by the Car Trade Association. After

the demonstration,the 75 member- participantsare asked to fill up a questionnaire. It is found that a total of 15 variables is highly

correlated with the users'''' willingness to adopt the information system.Multiple regression is used to detect the best predicting

variablesfor the members'''' willingness.Two variables are significant in the regression analysis. These two variables are the

company''''s supportand the ease of use perceived by the subject. Futhermore,a path analysis is performed to construct a

causalmodel that can well explain the relationship among variables.Thiscausal model shows the attention to the information

technology,the member''''s creativity and the numbers of employee are the importantvariables to initiate the support from the

company while the knowingof information products,the member''''s age and the user interfaceare the major variables to insure the

ease of use perceived by thesubjects.
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