Jobogobbooboobouobboon
goougon

E-mail: 8602426 @mail.dyu.edu.tw

g
gboooobooboooooboow@ooooboooooobooboooooboobooboobOoooobobboDoDbOoboo
gbooobgoobooboobobooboobooboooobooboobooboboboboobooboobobo
gooobooboobobobooboobooobooooboobooboobobbobooboobooboobo
gboooboobobobobooboobooboob eusgcoTOvoboobooooooobooboooboo
goooboobooobobooboobooboobooboobooboobobboboobooboobooboo
goooboobooboboobooboobooboboobooboobobboboobooboobobobo
goooboobooboboobooboobooboboobooboobobboboobooboobobobo
gooobooboobobobooboooboobooboboobooboobobobobooboobooboboboo
gooobooboobobobooboooboobooboboobooboobobobobooboobooboboboo
gooobooboboboboobooobooboobobooob0ooboobobobobooboobooboboo
goooboobooboboboobooobooboobobooob0oobooboboboboooboobooboboo
oo

goog:gbooob,bodgd

0o
oood ooo O
oo ioooo iv
oo vid Vi
ood viiooO O 00 1
ooooood 1000 ooog 4000 0O
ood 4000 0000 5000 000
O 6000 O0Qdo 7000 00000
oo 7000 00000000 o000 0ouonoooog
O 11000 000000000000a 14000 000000
O 21000 0000000000000 0 ~=-mmmmmmmmmmmmmee- 26000 000
O p00000oa 000 000
O 0000000 J000000
O 0000000000 OO0 O00OO0O
o U0 0OO0OOOOOOOOOO 0000000000
goooa A1 000 0000000000000 O ~mmmmmmmmmmmmmnmmnaam 44000 0000ooood
00000 O —mmmmmmmmmmmmmmeees 46000 ODOO00000000000000 O -=mmmmmmmmmmmee 50000 0000000000
0 3000 0000000000000 0 —mmmmmmmmmmmmmmmmmmme 5000 0000000000
O 57000 00000 o000 0O
O 60000 OO 63000 000
O 64000 0000 64000
O 66 O O 70
oood

lL.0000ooboooooooooboboo---00obbO0o0bobOOoOoobbUooobobOs20eL 200D ODOUODOOODOOOOO
ooobooOooooogrsbed s.0000OO000DO0OO0DOODOODODOODOOOOOOOMOD 40000ODOOODDOO
oooboooooooooobooosboboooooooobooobboooobDoOooDOUO0 e DbbOOObODOOODOO
gboo--oboboboboobooboobobobobovvbobobooobooboobOoboboboobooboooboo s bonoo



0000000000 00ooo00ooo000ooDo00o0oo0o0o0oDo0U0oDooUooo@). 0000000 DDOo0Oooo0og
000000000o0oo0ooo0ooooooooooo(@)l0. 0000000000000 00DOo0U0oDooOoooOog
00000o00ooooooo(@)11.00000000000000000000D0oO00--000000000000O0000OOn
O00000000000o0o0(@)12000000000000000000000C000DOO74060 13.00000000000
gsou 000000000 4.0000000000000000000000O0DOOO0ODOOO75070 15. Alfred R.Oxenfeldt,A
decision-making structure for price decision,Journal od marketing pp.48-53,Jan.1973 16. Boyd,Westfall,Stasch,Marketing research-Text and
Cases,fifth edition,IRWIN Inc.,1981 17. David J.Curry & Peter C.Riesz,Prices and Price/Quality Relationships:A longitudinal Analysis,Journal of
Marketing,Vol.52,Jan.1988 pp.36-51 18. David W. Cravens,Strategic Marketing,Irwin,1987 19. Donald R. Lichtein,Peter H. Bloch & William C.
Black,Correlates of Price Acceptability,Journal of Consumer Research,Sep.1988,Vol.15,pp.243-252 20. Gerald J. Tellis, The Impact of Corporate
Size and Strategy on Competive Pricing,Strategic Management Journal,VVol.10,pp.569-585 21. Harlam,Bari A.,Krishna,Aradhna and
Mela,Carl(1995),Impact of Bundle Type Price Framing and Familiarity on Purchase Intertion for the Bundle,Journal of Business Researdb,Vol33
22. Howard,J.A.,Sheth,J.N., The theory of Buyer Behavior 23. James F.Engel,Roger D.Blackwell,(1993)Consumer Behavior(7Ed.)Fort

Worth, TX:The Dryedh Press 24. Joseph P.Guiltinan, The Price Bundling of Service:A Normative Framework,Journal of Marketing,April
1987,pp.74-85 25. John W.Stoke,Hoe to manage a restaurant, WMC.Brown Company,1974 26. Kaunk,L.L.,& Schiffman,L.G.,(1987),Consumer
Behavior(3rd Ed.)Englewood Cliffs,NJ:Prentice-Hall 27. Mazumdar, Tridib and Jun,Sung Youl(1993)Consumer Evaluations of multiple versus
single price Chage,Journal of Consumer Research,Vol.20 28. Michal E.Porter,Competitive advantage,Hwa-tai Inc.,1985 29. Philip
Kolter,Marketing Management,fifth edition,Prentice-Hall Inc.,1985 30. Rao,Akshay R. & Sieben,Wanda A.1992, The effect of Prior Knowledge on
Price Acceptability and the Type of Infiormation Examied,Journal of Consumer Research,Vol.19 31. Reid Robert,Foodservice and restaurant
marketing,CBI publishing company,Boston,1983 32. Sharon M.Oster,Modern competitive analysis,Oxford university press,1990 33. Valarie

A, Zeithaml,Consumer Perception of Price,Quality,and Value:A Means-End Model and Synthesis of Evidence,Journal of
Marketing,Jul.1988,V0l.52,pp.2-22 34. Yadav,Manjit S.and Monror,Kent B.(1993),How Buyers Perceive Savings in a Bundle Price:An
Examination of a Bundle's Transaction Value,Journal of Marketing Research,Vol.30 35. ---- Flexible pricing,Business week,Dec.1987



