Jobouobbooobboobougb-obgooboon
gobggoougd

E-mail: 8515822@mail.dyu.edu.tw

g
gboboobooobobooboobdoo,0bogboobooboo o,gboobooboob.bobobooobooo
gboogo, b0 obooboobgooobo,oboobooobogoooobo,boobo bobo0oboobon.o
goboobgoobobooboobgoob oo, 00.0booboooo,0booboobooboobooob 0.0
gooobooboobooboobo,gobooboboboob oboobOo.obooboobooboboobo.
goooboogobo 7, gboobooboooobooboobooob.bobobooboobOoobobo
gooobo.goboobooboo ooboboobo.oobooboo,0boobooboboobo bo,oon
goooboobobbo =00 =00, 0bb0bo0b 0.0bobbobDoobooboobobDboobDOo.oon
gooob oboobobooboobobo,cooboobooboboo.0coobobbobooobOoobon
goooooob.booboboo boobooboobobooobo.ooboobobDooboobo booo,o
gooobooboboo,0obooboobobboob0 oboobobo,0ooboobUoobobbo,obooo
oo ooboo.0cbobbobooobooboobo

gogg:gooobo,oogao,;on

oo
O OO0 e O OO e VO OO e viii 00 0
L s XOOO O O 10000000000 . 1000 0
I 5000 0000000 cieeeereeene S5O0 OO e reereeeeieseanens 5000 00
O000000 v 7000000000000 .. 7000 0D0O0O0OO0O0
O e 3 O 000000000000 . 15000 00
OO0000 e, 24000 000000000000 . 31000 o0oooooo
O e BOODODO0DO0D0000000O0 e, ARBOO0D0D 0000000000 v 5100
000000000000 000 .. 550000 000000000 .. 62000
L e 63000 OODODO e 0000000000000 . 7200
O O0000 e, 74000 0000 e 74000 OO00 e 7500
O 0000 e, 77000 OO00 ki TTO000 e, 78000
O000000 . 0000 OD0OO0MO iiiiiiiieveeieeiens 80000 OO0 i 810
OO0 00000 e, o1 geU 0l ooooooadn
[ R 86000 OO0 OOM0 iiiiiiieieceeieenens 88000 00000 e, oo noooo
I SRR 108 0 0 OO i 120000 OO0000 e, 121000 0
O e 121000 00000000 e 126000 00000000 i 128 O
OO0 e 129 0 0 0 0 oiveieeeececeece e 129 0 00 0 i 1330000
O e 139
oooo

gb0ob01.000000b0b0obo-c0ob0b0bobbooboOoossbgsnob23d 2 00bobooooooogoD
OoobooooooogoOorwbooeestigoossy . goooouoooooooooobooooooooooee4nsdd

U16-180 4 00000000 DDOO-0D0O000DOO0ODOOOODO100001199%B0900 00680 5. 000000000 DOO0OOO
oo0-000ooo0obbooooo0ooobbOooosiggeesusibio23y 6. 000000 DOO0O00ooO0ooooDooooo
goooo0ooooooobobo0ooboo0obb0ooobooooDboOnestelbt1240 700 000DODDODOODOOOO
O000000oooO0o0o0DbO0o0obOo0o0oDbDbo0oooboOoOone4tenbool0 s 0booobooooooooooooo
ooOopoOog1esebogoes-1010 9. 00 0000000000000 DO0O0ODOOe82020001240 10.000000O00O0OO
gboooooooboobobo-0cobob0oboboboboobooboobOobOobobonoboe4dedbre-200660 11.0000O



I e o o o o o o o o o o 1 S {0 2 | e 2 B W
0000000000000 COCOCOU0OCOUOCOC0O0OUOOOOOOUODOOOUODOUODOUODOODOODODODO1986O 60 0O 27-290 13.00
I e o o o o o o o o o o o o o e = e
O00000O000O0O0O0O0O0OO0O0OO0OO0OOOOO1984060 0 0190-2010308-3090 15. 0000000000000 OOOOOOO
000019950100 001340 16. 0000000000000 OOOOO-0000D00OO0OOO0OOOOOOOOOOOOOOOOO
0001989060 00150 17.0 0 0000000000000 OOOOOOOONOONOOONONONONONONONONOOOOOL19850900
066-700 18. 00 0000000000000 0OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOGOOn
O00019840600010-260 19.00 0000000000000 0OOOOOOOOOOOOOOOOOOOOOOOOOOO
0001992060 0011-210 20000 0000000000000 000O0O0OOOOOOOOOOOOOOOOOOOOOOO0
0000001993060 0 011-150 21. Thomas OJones & W.Earl Sasser, 0 0 0 00000000000 OOOOODOODOOOONO112
0019950120 0029-370 22. 00 0000000-00000000O:00000198700030003270 2.00000000
O-000000000: 0000019920 004000200-5540 24.00000000-000000000:0000019870000
O0261-2800 25.0 0 00 0000000000000 O0OO0OOOOOO 26.0000000000000O00OOOOOOOO
OO00OO0O0OOOoOOOOOOOOOOOOO1e88U10O 27. 0000000000000 OOOOOOOOOOOOOOOOn
OOoO0O0OO0OO19860600 2.0 000000 OOOOOOOOOOOOOOOOOOOOOOOOOOOOOO1991dedd 29.0
go0O0oOoOoOoOoOoOoOOoOOOOOOOOOCOOOOOCOOOOOOOCOODOOOOOOOIEIO6GOO 30.000OOOOOO
gooooOoOoOoOoOoOoOoOoOoOoOOOCOOCOOCOCOCOOCOOR.U00O0D0OODODODODOD0OOOOO-DO00D0O0O0OoOooooooo
O0O0OC00O0O0OC0OO0O0O0OOOOOO1e9sustb 2.0 0000000000000 o00o0oooooooooQ
0000000000 BV OUOODOO0DOO0DODO0DODODODO0DOODO0OO0OO0OO0OO0O0-000000000000O0O0OOOOOOoOO
O00OO00O0O0O0OO0OOOOoO1esell 3400000 0000D0D0DO0DOND0DOND0NON0ON0ON-000000O0oOoOooooooooOn
O00000O0O00O0O0O0O0ODOOOOOO19s0600 3. 00000000 ODODUDNDODNDNDNDODNDODNDNDODNDNDOODOOOOOg
0000000000DO1990600 0000 1. Albert Aiellod John A. Czepiel & Larry J.Rosenberg] O Scaling the Heights of Consumer
Satisfaction : an Evaluation of Alternative Measuresd [J in : R.L.Day and H.K.Hunt(eds)O New Dimensions of Consumer Satisfaction and
complaining Behavior O Bloomingtond in : Indiana University Press 1979, p.43-50. 2. Charles R. handy & Martin Pfaff, "Consumer Satisfaction
with Food Products and Marketing Service", Economic Research Service, U.S. Department of Agricultural Economic Report No.281 , 1975. 3.
David K. Tse and Peter C. Wilton, "Models of Consumer Satisfaction Formation : An Extension" , Journal of Marketing Research , Vol. 25, May
1988, p.204-212. 4. Ernest R. Cadotte . Robert B. Woodruff & Roger L. Jenkins ,"Expectation and Norms in Models of Consumer Satisfaction ",
Journal of Marketing Research , Vol.24, August , 1987, pp.305-314. 5. Hamser , J.R. & Glen L. Urban , "A Normative Methodology for Modeling
Consumer response to Innovation" , Operations Research , Vol.25 , No.4, July-August 1977,pp.579-619 6. Hans Kasper , "On Problem Perception
. Dissatisfaction and Brand Loyalty" Journal of Economic Psychology , 1988 , 9, p387-397 7. Helson Harry , "Adaptation Level theory ", New
York : Harper & Row , 1964. 8. James F. Engel & David T. Kollat and Roger D. Blackwell, "Consumer Behavior ", The Dryden Press, 1968. 9.
James F. Engel & Roger D. Blackwell and Paul W. Miniard , "Consumer Behavior", 6th ed. ,The Dryden Press , 1990 , p.28-33 482-546. 10. John
A. Czepiel & Larry J. Rosenberg , "Consumer Satisfaction : Toward an Integrative Framework" , Proceedings of the Southern Marketing
Association, 1976, p.169-171. 11. John A. Czepiel & Larry J. Rosenberg and Carol Surprenant , " The Development of Thought , Theory and
Research in Consumer Satisfaction”, Theorectical Development in Marketing , 1980 , p.216-219. 12. John A. Howard and J.N. Sheth , "The
Theory of buyer Behavior” , New York : John Wiley & Sons ,1969, p.54. 13. John E. Swan & Linda Jones Combs , "Product Performance and
Consumer Satisfaction : A New concept ", Journal of Marketing , 40 , 1976 , p.25-33. 14. John W. Huppertz , *Measuring Components of Equity
in the Marketplace : Perceptions of Inputs and Outcomes by Satisfied and Dissatisfied Consumers , in New Dimensions of Consumer Satisfaction
and Complaining Behavior , Ralph L.Day and H. Keith Hunt, eds. , Bloomington , Inc : School of Business, Indiana University. 15. Joseph W.
Newman & Richard A. Werbel , "Multivariate Analysis of Brand Loyalty for Major Household Appliances ", Journal of Marketing Research ,
Vol.10, 1973, p.404-409. 16. Maddox R.Neil, Two-Factor Theory and Consumer Satisfaction : Replication and Extension,Journal of Consumer
Research,18,1981,p91-102 17. Mary C.Gilly & Betsy D.Gelb,Post Purchase Consumer Processes and Complaining Consumer,Journal of
Marketing Research,vol.9,December 1982,p324 18. Philip Kolter,Marketing Management-Analysis . Planning . Implementation and Control,7th
ed,Prentice-Hall International Editions,1991 19. Priscilla A.Labarbera & David Mazursky,A Longitudinal Assessment of Consumer
Satisfaction/Dissatisfaction : The Dynamic Aspect of the Cognitive Process,Journal of Marketing Research,1983 20. Ralph L. Day,Alternative
Definitions and Designs for Measureing Consumer Satisfaction,inThe Conceptualization for Consumer Satisfaction and Dissatisfaction
.H.K.Kieth(ed.),Cambridge,Mass : Marketing Science Institute,1977



