goboobugobooou-buoboooo
goougon

E-mail: 8515751@mail.dyu.edu.tw

g
gboooboobobbooboobgooboooboobooboobooboboooobooboboobooboon
gbooobgoobobbooboobgooboo obooboobooooboobuooboobobooboobon
gbooob oboobobooboobobooboobooobboobooboobobbooboobOoobon
gboobgooboboob oboobobooboobooboboobooboobOoboobOoobOoo oo
gooobooboboboobooboobo bobooboobooboobooboobUooboboobOoobOoon
goooooboobobooboobobbooboobooboboobooboo0bo boboobOooboOoon
000000000 O0O0Db0Ob0O00D0000OReselius(197)000ooobobooboobooboobD boobobooon
goooboobobobobooboobooboboo bobooboobobooboobUoobobboobOoOobOoon
000000000 00O0b000O0DO0b0O000O0b0Ob0O0O0DO0ObD0O0O00DO0ObOO0O0DODn Kotler(1994 00O
ooooboobobboboooboobooboobooobo boobobooobooboobooo

ogoo:0ob,o0,b0,0o00b,00obo,0bob;,00ob,Oo0bo
(BN

goooboobobbooboooboobooooboo bbb ooboobUobobobDoUbUoobo oo
gbooboobobbobooboobobobooboobooboooboboobooboobobbobvobob
coooooOoooooOoooooOooobooviibOooOoOoDOOoOOoDOOOOO0ODOOOODODOOObOXKODDODOOO
gboooboobobbooboobgoobooxbob obooboobobboboobo.agoboooboooboooon
oooooobooooboiooogoobobooooobooooobobooo3bpooooooboooooboboboooDoo
g3booboooooobooboobooboob40bb 0bo0obooboobobooboo.50b0ooboobo
gbooobgoobobooobsooboobobooboobooboboosbgobobobooboooboobon
gboogisgbgobobooboobobbooboob2b0b obo0oboobooboboobOo.2sbon
gboooboobobbooboobgo2s0ogbooboobooooboobuoob2roobooboobOon
gbooobgoobobz28b000bo0oboboooboobooboooaiooboobobobooboooboobOon
gbo32000 00b00bo0oboobobobobo.ssbooobooooboooboobobboonoos3sugooan
goooboobobbooboob4EboboboboooboobobobooboobosxMduobDboboooboobon
oooobgoobos7O00b0o0obo0bOobobobooobooobOosseoooDooboobobooobooobo
gsunooobooobobooobooboboboboesbgoboboboboooboobobobobob0bobO 0o
gooobooboboboboo.1ciboobobobobboobDoobooboobisbooboobooboboo
ooooboobi14pooooobooboboooboobobobyooobooboobbobooobOooboo
01180 DO0O0bOoO0obOOobOboOobooobooobO.az?

goon

gbooooooooogogoeehdbooooooboobobobobooooo ooooobooz000bobooooonbogoD
go0ob00ooooboobobobob bobboobogee0igospssUbooooooboobobobobobooooboo ooOoo
gogz000000SPSSFORWINDOWSO OO OODOOOODODUODODODOD bOobObOobz2001000000obDob0obobooboo
go0O@e40)ooooooooOoO0O0O00OD00O0O0O000000000000000@9940)0000000000O(@)O)d
ooobooooooooooooob obboOooobz2e00 OO ObODOODOOODOODOODOOOODDOOOD
ooobooooooo-—-00O000bbO0oobooOoboooDbObO0oobOooooO bObOOOoDbb200 000D OOOODOOODO
oooboooooooooobooooobboooboooooobooooboooooOboooDbDbOUob ObbOOoOoobz2000DOOO0OO
ooobooooooooooooobbooobooooooDoboooobO bbooobooOoboOeooobooooooooDoboOooo
ooobooooooooooboooobbooobobo ooOooobobob2e0boboooobDbooobbOooobOoooDbobooo
gbobooooobooboboboboooboobooooobobgobz2obbobobooboobooboboboooooobong



00000000000 0000000000b0000 000000 00adAlba, J. W. and J. W. Hutchinson, “ Dimensions of
Consumer Expertise” , Journal of Consumer Research, Vol. 13, March 1987 [0 O O Assessment of Perceived risk and Variability," Journal of the
Academy of Marketing Science, Vol.18, 1990, pp.51-65. 00 O O Brown, Thomas L. & James W. Gentryd 197500 , “ Analysis of Risk and
Risk-reduction Strategies-a Multiple Product Case,” Journal of the Academy of Marketing Science, Vol.3, pp.148-160. O O O Bleicher, K., Frank
Bleicher and Herbert Paul( 19830 , “ Managerial Framework for Innovative responses In High-Tech Organizations” , Business Horizons,
Nov.-Dec. pp.69-78. O O O Cox, Donald F."Introduction" in Donald F. Cox (Ed.), Risk-Taking and Information-Handling in Consumer Behavior,
Boston. O O O David, L.A. 0 19820 , “ Technology Intensity of U.S. Output and Trade” , Office of Trade and Investment Analysis U.S.
Department, Feb. 0 O O Del 1. Hawkins, Roger J. Best & Keenneth A. Coney , Consumer Behavior: Implications for Marketing Strategy, 3rd ed.
(plan: Bussiness Publication Inc. 1986) pp.188-193. 0 O O Engel, James F., Roger D. Blackwell, and David T. Kollatd 198200 , Consumber
Behavior, 4th ed., Taipei:Hwa-Tai Co.. 0 O O Fred, D. Reynolds and William R. Darden, “ Constructing Life Style and Psychographics” , in
William D. Wells, ed. Life Style and Psycho-graphics (Chicago: AMA , 1974), “ 0O O O Howard, John A. (1989), “ Consumer Behavior in
Marketing Strategy” , Prentice-Hall International, Inc. O O O O J. Paul Peter & Jerry C. Olson[] 199901 ,“ Consumer Behavior and Marketing
Strategy” , McGraw-Hill, Inc. O O O O Kalakota, R.& Whinston ,A.B. Frontiers of electronic commerce,Reading:Addison Wesley Longman ,
Inc,1996 O O O O Leon G. Schiffman & Leslie Lazar Kanuk, [0 200000 “ Consumer Behavior” , 7th ed., Prentice Hall, Inc, a Person Education
Company. 0 O O O Moriarty, T. R. and T. J. Kosnik (1989), “ High-Tech Marketing: Concepts, Continuity and Chang” , Sloan Management
Review, Summer. 0 O O O Philip Kolter 0 Swee Hoon Ang O Siew Meng Leong 00 Chin Tiong Tan 199601 “ Marketing Management:an
Asian Perspective ", 1st ed., Prentice Hall, Inc. 0 O O O Punj, G. N. and R. Staelin, “ A Model of Consumer Information Search Behavior for
New Automobiles,” Journal of Consumer Research, March 1983, pp. 368-380. O 00 O O Roselius, Ted (1971), “© Consumer Rankings of Risk
Reduction Methods,” Jouranl of Marketing, VVol.35, Jan. 1971, pp.56-61.



