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ABSTRACT

The purpose of this study is to examine the relationship among the participation motivation and personality of shrimp fishing

participants and sustained involvement. By means of convenience sampling, 320 questionnaires are distributed and returned, with a

response rate of 100%. After invalid questionnaires are omitted, 310 valid questionnaires remain and the effective response rate is

96.7%. The data analyses adopted for this study include descriptive statistics, reliability analysis, independent samples t-test, one-way

ANOVA, Pearson product-moment correlation, and regression analysis. The results are summarized as below: 1.Different variables

of shrimp fishing participant background show significant differences in participation motivation. Variables such as “gender”, 

“educational background”, “number of visits to the shrimp fishing pond per month”, “purpose of consumption”, 

“companions” and “amount of consumption” show significant differences. 2.Different variables of shrimp fishing participant

background show significant differences in personality. Variables such as “gender”, “occupation” and “number of visits to the

shrimp fishing pond per month” show significant differences. 3.Different variables of shrimp fishing participant background show

significant differences in sustained involvement. Variables such as “gender”, “number of visits to the shrimp fishing pond per

month”, “purpose of consumption”, “companions”, and “amount of consumption” show significant differences. 4.There is

significant correlation between participant motivation of shrimp fishing participants and personality. In which “extraversion”, 

“openness”, “friendliness” and “cautiousness” show significant correlation. 5.Participant motivation of shrimp fishing

participants is significantly correlated with sustained involvement. 6.Personality of shrimp fishing participants are significantly

correlated with sustained involvement to some extent. 7.Participant motivation of shrimp fishing participants has significant

predictive power over sustained involvement to some extent. 8.Personality of shrimp fishing participants has significant predictive

power over sustained involvement to some extent.
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