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ABSTRACT

Recently, social websites have become a popular website, therefor, many people are excessive dependence on internet even that they

suffer from internet addiction. Accordingly, internet addiction has become an important researcher issue. However, the proposed

studies are not focused on the relation of personality traits, internet interpersonal and internet addiction. Accordingly, this study

focus on this topic. In this study, 300 questionnaires are collected (289 are effective questionnaires). The hypothesis of this study are

proved by path analysis. According to the results, “extraversion”, “agreeableness” and “conscientiousness” are significant

influence to “trust”, respectively. “attractive”, “symbolic value” and “trust” are significant influence to “internet

addiction”, respectively. Moreover, “openness” and “neurotic” are not significant influence to “internet addiction”,

respectively.
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