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ABSTRACT

This study aims to understand the multinational employee psychological empowerment, job satisfaction and customer satisfaction

relevance. Examples of McDonald's and KFC in Taiwan fast food restaurant industry. Data collection conducted by questionnaire,

distributed objects were fast food industry employees and dine customers. 400 questionnaires were distributed to employees and

customers, a total of 800 questionnaires; employees recycle 346 questionnaires, 49 were excluded invalid questionnaires, 297 valid

questionnaires were real; customer recovered 400 questionnaires, 67 were excluded invalid questionnaires, the actual effective

questionnaires 343 copies of the final number of 297 questionnaires can be used, the recovery rate was 74.25%. Effective sample

descriptive statistics, reliability and validity analysis, correlation analysis and hierarchical regression analysis for verification. Based on

the results the following conclusions: 1.The improvement of employees' psychological empowerment on customer satisfaction has no

significant impact. That is, when the competent delivery of mission makes psychological empowerment increases, the customer

experience will not necessarily be satisfied. 2.The psychological empowerment improve job satisfaction has a positive significant

effect. Psychological empowerment that staff awareness is higher, job satisfaction is also higher. 3.Improve job satisfaction had no

significant impact on customer satisfaction. Ie employees for job satisfaction is higher, but would not necessarily improve customer

satisfaction. 4.Job satisfaction, psychological empowerment through an intermediary impact on customer satisfaction and did not

enhance the effect. Namely psychological empowerment of employees for customer satisfaction perception and not affected by the

impact of job satisfaction and more significant.
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