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ABSTRACT
This study focuses on how frames are used in the Taiwan’ s news coverage system. It is has been done by employing the Content
Analysis approach to explore and built specific frames about Taiwan stock market policy. The news agencies used in this study
comprised four main newspapers, Apple Daily, United Daily, Liberty Times and China Times, as well as two financial newspapers,
the Commercial Times and the Economy Daily News. The result shows eight frames that divided into three issues. Some of frames
include The Policy Skill frame, The Stock Risk frame as well as Alternative Solution frame belong the Stock Management Issue. The
Political Competitive frame, The Political Planning frame, The Attribution of Responsibility frame and The Legislation Dispute
frame are part of Political Issue. The last Issue is comprised at one Social Justice frame. The result also indicated that the Political
Competitive frame was the most widely by all newspapers. On the other hand, the Apple Daily used the Social Justice frame more
than the other three. In addition the four main newspapers used different frames from the two financial newspapers because of their
readers. The four main newspapers like to use frames of the Political Issue were as the two financial newspapers prefer to use frames
of the Stock Management Issue.

Keywords : Capital Gains Tax[] frame[d media frame[J news frame
Table of Contents

OOooOoOooiobooowobwvOdOdOvOODviiDOOODO 1000 00010000000 30000000 4
oboooboobooebdbbUOe60OUIDbDOODOODOOYIDOOODO 20000000 280000000O0 33
U000 0000 IUOLOOOUOOOD 4000 0ODO0OO0OO3IOODOOLOOO4000D0O0OOOBMOD0O0DO
o000 s4000 0000000 sS700b0 b0000bU0 Ui Dooobobo vobODooobOonoo 200
Uoobg 72000 0000000 v0b0boboobgseiobogossuunogspnogossogeongn
goobiog 91

REFERENCES

0000190 000000000000000000000000000DO35(2:40-530 J00O0OOOOOo0000000000
00:.0000000000000000000000D099:1-450 0000201 00000000-0000SPSSOC0O00DOOOO:O
00000 0000000019990 0000000000000 00000000000000000000000ODO0O00O0O

0 13(3):65-870 0 000200700 02001-2006 0 0 000000000 000000000000?W000000 OOOO?2003
0000000000000 0000oo000ooDo0oooooooog7re7-1050000000020000000000000
000000000—0 2001-20070000000000000000000100:253-2950 00001960 00000000000
0000000000000 00000000000000000 0000202000 00000000000000D00000O
00—00000000000000000000000000000000000000000 00001990 0000000
0000000000 000000000000000012:39-640 002019780 000000000000 00:00 OO0
g0 000000:00000000000000000D0O0O00O00D0L:17460 OOO0O0O0ODO199700000000000
O00—-000000000000000000000999-1300 000000000000 19y7000000000000@ 00
O0)Yooo0o0o0o000ooo0ooo0: 0000000000000 oooge000000000000:0oooo0oooon
J000dooOoOoovryz173-2050 OOOOOOOO2070000000000000000000O0:0O0DO0OTFT-LCODOOOOO
000000000000 DO0ODO19(4):801-83200 An, S. K., & Gower, K. K. (2009). How do the news media frame crises? A content
analysis of crisis news coverage. Public Relations Review, 35, 107-112. Anderson, W. B. (2001). The media battle between Celebrx and Vioxx:
Influencing media coverage but not content. Public Relations Reviews, 27(4), 449-460. Bateson, G. (1955). A theory of play and fantasy. Psychiatric
Research Reports, 2, 39-51 Beam, R. A. (1998). What it mean to be a market-oriented newspaper. Newspaper Research Journal, 19(3), 2-20.
Benford, R. (1993). Frame disputes within the nuclear disarmament movement. Social Forces, 71, 677-701. Benford, R. D., & Snow, D. A. (2000).
Framing processes and social movements: An overview and assessment. Annual Review of Sociology, 26, 611-639. Benoit, W. L. (2006). President
Bush’ simage repair effort on Meet the Press: The complexities of defeasibility. Journal of Applied Communication Research, 34(3), 285-306.



Chaffee, S. H. (1991). Communication concepts I: Explication. Newbury Park, CA: Sage. Cohen, A. A., & Wolfsfeld, G. (1993). Framing the
Intifada: People and media. Norwood, NJ: Ablex. Chung, W., & Tsang, K. (1993). News frames reconsidered: How does a news story negotiate
reality. Paper presented at the annual convention of the Association for Education in Journalism and Mass Communication, Kansas City, MO.
Cho, S. H., & Gower, K. K. (2006). Framing effect on the public’ s response to crisis: Human interest frame and crisis type influencing
responsibility and blame. Public Relations Review, 32(4), 420-422. Cohen, B. (1963). The press and foreign policy. Princeton: Princeton University
Press. Coombs, T. W. (2007). Ongoing crisis communication: Planning, managing and responding. Thousand Oaks, CA: Sage. Druckman, J. N.
(2001). The implications of framing effects for citizen competence. Political Behavior, 23(3), 225-256. Entman, R. M. (1993). Framing: Toward
clarification of a fractured paradigm. Journal of Communication, 43(4), 51-58. Fiske, S. T,. & Taylor, S. E. (1991). Social cognition. New York:
McGraw-Hill. Gamson, W. A., & Modigliani, A. (1989). Media discourse and public opinion: A constructionist approach. American Journal of
Sociology, 95, 1-37. Gamson, W. A, et al. (1992). Media images and the social construction of reality. Annual Review of Sociology, 18, 373-393.
Gitlin, T. (1980). The whole world is watching: Mass media in the making and unmaking of the new left. Berkeley, CA: University of California
Press. Goffman, E. (1974). Frame analysis: An essay on the organization of experience. New York: Haper & Row. Hainsworth, B. E. (1990). The
distribution of advantages and disadvantages. Public Relations Review, 16(1), 33-39. Hair J. F., Black W. C., Babin B. J., Anderson R. E. &
Tatham R. L. (2006). Multivariate data analysis. Pearson Prentice Hall. New Jersey. Hallahan, K. (1999). Seven models of framing: Implications for
public relations. Journal of Public Relations Research, 11(3), 205-242. lhlen, O., & Nitz, M. (2008). Framing contests in environmental disputes:
Paying attention to media and cultural master frames. International Journal of Strategic Communication, 2(1), 1-18. Kahneman, D., & Tversky, A.
(1984). Choices, values, and frames. American Psychologist, 39, 341-350. Kinder, D., & Sanders, L. (1990). Mimicking political debate with survey
questions: The case of white opinion on affirmative action for blacks. Social Cognition, 8(1), 73-103. Kuhberger, A. (1998). The influence of
framing on risky decisions: A meta-analysis. Organizational Behavior and Human Decision Processes, 75, 23-55. Lang, G. E., & Lang, K. (1991).
Watergate: An exploration of the agenda-building process. In D. L. Protess & M. McCombs, Agenda-setting: Readings on media, public opinion,
and policymaking, 277-290. Liu, B. F. (2010). Distinguishing how elite newspapers and A-list blogs cover crises: Insights for managing crises online.
Public Relations Review, 36(1), 28-34. Levin. I. P. (1987). Associative effects of information framing. Bulletin of the Psychometric Society, 25(2),
85-86. Levin, I. P., Schneider, S. L., & Gaeth, G. J. (1998). All frames are not created equal: A typology and critical analysis of framing effects.
Organizational Behavior and Human Decision Processes, 70, 149-188. Lim, J. & Jones, L. (2010). A baseline summary of framing research in
public relations from 1990 to 2009. Public Relations Review, 36, 292-297. McCombs, M. E. & Shaw, D. (1972). The Agenda-Setting Function of
Mass Media. POQ, 36, 176-187. Minsky, M. (1975). Aframework for representing knowledge. The psychology of computer vision. NewYork:
McGraw-Hill. Neuman,W. R., Just, M. R., & Crigler, A. N. (1992). Common knowledge. Chicago: University of Chicago Press. Riechert, B.
P.,(1996). Advocacy group and news media framing of public policy issues: Frame mapping the wetlands debates, Unpublished doctoral
dissertation, University of Tennessee, Knoxville. Semetko, H. A., & Valkenburg, P. M. (2000). Framing European politics: A content analysis of
press and television news. Journal of Communication, 1, 93— 109. Tankard, J. W., Hendrickson, L., Silberman, J., Bliss, K., & Ghanem, S. (1991).
Media frames: Approaches to and conceptualization measurement. Paper presented at the annual conference of the Association For Education in
Journalism and Mass Communication, Boston, MA. Schultz, F., Kleinnijenhuis, J., Oegema, D., Utz, S., & Atteveldt, W. V. (2012). Strategic
Framing in the BP crisis: A semantic network analysis of associative frames, Public Relations Review, 38, 97-107. Valentini, C. & Romenti, S.
(2011). The Press And Alitalia's 2008 Crisis: Issues, Tones And Frames. Public Relations Review, 37, 360- 365. Van Gorp, B. (2007). The
constructionist approach to framing: Bringing culture back in. Journal of Communication, 57(1), 60-78. Yao, Q. (2009). An evidence of frame
building: Analyzing the correlations among the frames in Sierra Club newsletters, national newspapers, and regional newspapers. Public Relations
Review, 35, 130-132.



