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ABSTRACT
This study explored the visitors’ demand conditions for public space seat design in the museum, with the research results applied to
the example of public space seat design. Since people’ s living quality develops and users’ needs are highly valued, design of seats
in the museum is especially important. With the questionnaire survey method and field observation technique, 20 demand conditions
for the public space seat were concluded and then divided into four categories (user’ s basic information, shape and form, color and
function) in this study to construct the key elements of public space seat design meeting the users’ requirements. Furthermore, the
twenty conditions were used as design basis to make tentative design of public space seat in art museum which can meet users’
demand, namely, Wu, Treasure and Ciou Chair. At last, 52 respondents were questioned again to learn whether the public space
seat designed actually meet the users’ demand. Most of the 52 people gave positive answers and it will be more complete if the
function details of the seat, such as height, size and location, can be improved. In addition, if the color design can be more active and
lively, it will be more preferred among users.
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