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ABSTRACT
The study mainly discusses the effects of attraction, tourist motivation and tourist satisfaction on revisit intention. With tourists in
Sanhsia Old Street as the research subject, the questionnaires are distributed by accidental sampling, with 358 valid questionnaires
in total. The data are analyzed by SPSS v12.0 statistics analysis by means of factor analysis, reliability analysis, sample
characteristics, descriptive statistics, one-way ANOVA, Pearson Product-moment correlation analysis and multiple stepwise
regression analysis. The research results indicate that the major characteristics of samples are traveling in non-vacation days, female,
aged between 19 to 29 years old, single, junior college (or university) and students, with the monthly income mainly between NT$
20,001 and 40,000. The results of hypothesis verification are summarized as follows: 1. In the aspect of attraction, “ human activity
" ,“ public environment” and“ hardware environment” have a positive correlation with revisit intention. 2. In terms of tourist
motivation, “ old street nostalgia” , “ novel feelings” ,“ relaxation” ,*“ enhancing cultural cognition of old street” and
“ participating in different living environment” have a positive correlation with revisit intention. 3. In the aspect of tourist
satisfaction, “ environment satisfaction” ,* service satisfaction” ,* activity satisfaction” and“ experience satisfaction” have a
positive correlation with revisit intention. 4. As regards the overall aspects, “ participating in different living environment” ,
“ old street nostalgia” and “ activity

hardware environment” ,“ novel feelings” ,“ relaxation” ,* public environment” ,
satisfaction” have the significant predictability to revisit intention.
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