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ABSTRACT

The independent music has pre-eminently shown in the Golden Melody Awards since 2003, and the independent music activities

participants have increase more and more. So there have many Live Houses and Rock Festivals are opening. The purpose is want to

attract more independent music fans participate. How the different leisure motivation to influence involvement intention, that is the

first topic for this study. Second, because the social networking websites are spring up, and the independent singer had their own

blog or fan page. The independent music activities participants who join course of social networking websites, that how to influence

between leisure motivation and involvement intention. The purpose of this study is hope to assist project planning for independent

music activities.
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