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ABSTRACT

The main purpose of this study was to investigate the fact and marketing strategies in characteristic elementary schools in Taoyuan

county. The research used questionnaires as survey methods. Questionnaires were delivered to principals, managers, administrative

staff and teachers of 27 characteristic elementary schools in Taoyuan county. 422 of the 482 sent out questionnaires are effective.

The questionnaires were processed with statistics software package-SPSS12.0 for Windows. The research data were analyzed with

the descriptive statistics, Chi-Square Test , one-way ANOVA analysis and Scheffe method. The conclusions were as follow:

1.Marketing in characteristic school is mainly executed by administrative officer. 2.The marketing strategies decisions are discussed

and decided through the meeting of Curriculum Development Committee. 3.Parents (including volunteer groups, Parents

Committe) are objects of characteristic school marketing. 4.The most important function of Characteristic school’s marketing are

building up school image through exchange activities in Parent-teacher symposium. The perception of the status about characteristic

school marketing strategies in school members is affected by teacher’s seniority, school district, school size and school history.

Overall marketing mix strategies to reach above the middle and high degree of coincidence ,the most important characteristic

schools marketing strategy is price strategy.The awareness of the fact about characteristic school marketing strategies in school

members is affected by teacher’s current position, teacher’s education levels, school size and school history.
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