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ABSTRACT
Creating an excellence tourist-friendly environment and high quality passenger service, is a successful international tourist stronghold
necessary conditions. With the popularity and the use of QR Code diversify into the related businesses realize the necessary QR
Code trend and have adopted, expecting to narrow the distance between the customers and the merchants to meet customer needs
in order to enhance customer satisfaction. This thesis aims to explore the surrounding shops if Taichung grass enlightenment
importing QR Code, the customer service quality attention and cognitive differences. In this study, Analytic Hierarchy Process(AHP)
five dimensions of service quality: tangibles, reliability, responsiveness, assurance, and empathy to explore selected 22 assessment
criteria, to understand the customers and in the international tourist attraction urgent need of quality elements stores to draw
customers fit the required service project or improvement the strategies to meet the diverse needs of different customers, to enhance
the service quality and customer satisfaction, improve store operations to achieve performance goals. The results showed that service
personnel focus on QR Code reactivity, the customer, pay attention to the care of the QR Code. QR Code overall service quality,
the customers think QR Code for foreign tourists translation, or reduce language barriers, QR Code can provide the promised
service anywhere is the most important, if the business continued to keep providing good service can bring the huge economic
benefits. This research can be intentionally introduced to the international sightseeing QR code business or provide important to
follow the direction of future research.

Keywords : Taichung Calligraphy Greenway[dl QR Codeld Analytic Hierarchy Process] Service Quality
Table of Contents

oo oooOO0oDOOoOoOoOoO00opDoOoO0O0oDOoOo0OoDoOoUOODbONiCOO0O0O0ODOOOOODOOOODOO
oodoooovOO OOoUOOoDOoOUOoOoOoUOUObOOOOU0ODOOOO0OviiDDOO DOoOO0ODOoOOoOoODboUOOboo
ooooboOdviiDOo oboooobooboooobobooooobooxxbob boboooboboboooobooo
ooododxiooo oboooooobooooobobooooobD 1000 obDbobooboobOobbooooDo
gbi10b0boobobooboobobbooboossgob bobobooboobobbOoboobOooDb 4nb
000000000000 Db0000D0b0O0 4000 D0O0O0OQRCode) IO ODOOOOODSBSO0OOODOODO
goooboobobboob0 4000 bobobo0obo0obobobobooboobuo 2400 ooboobOon
ooooboobobb 24000 b00bOobooobo0obooboboo2zrb0obbobooobOoobOon
oooobg 2r0b0 0bobooboobobobooboobobo 442000 0booboobobooobOoobOon
00043000 00000000000 b0o0boobo L0 o0obobobobDboobD0oobOo0bUun 460
oo obooboobobooobo0obo bobboobooboobobDOoobDOo0 400D ob0bbobDoobon
gooobo0ooobobooobo0oboboboboooo sco0b DboboobUoUobUobobUobDooooboo
gooobooobobobobosiobog bbb oo booboobooo
oos2000 0000000000000 0O00O00O0ODLOO0DDLOODODDODODOD0O0ODO0ODbDOD S 3000 UDOQER
CodeD 0 OOODOOOOODOOSOOOOOO0ODOOOOODOOOODOOOOMOODOOODDOOOOO
oooobooboooboesbbbUObOOOODbOOOODObLOODOODODO NNUbOODOOODbObObOODOD
goooboo7nnoob oboobgoooboboobobooboob vMd0b0O0b0O0DbOO0DODOODLO0ODOn
ooooowoOOooOOoooOooDoOoooooobooooboOobooooo 86

REFERENCES

000000 0o00o0oogod http://www.eolembrain.com.tw/Latest_View.aspx?SelectiD=276 O 0 O FINDO 20130

http://www.find.org.tw/find/home.aspx O 0 0 00 20110 O O KanoO Refined KanoO OO0 OO0 O OOQR CodeD DD OO OO OODODODO
000 001100020023420 OJ0O0ODz20040000000000DO0DODO0OOO0O0DO00DODODODODODbODObOODUOODOOODOD
00000 0000000000 DOO0DbObOz00000000000000000000O00DOODO4112052-560 O0O0OO20100



O000000000000QR-Codel 00D 00DD0OO0OODODOODODOOODODO27-350 0000200700 000000000
0000000000 00o0oo00ooo000oDo00o00o000oo00Do00 0000000 ooooooooooog
020100 0QRCode 000 0DDDOODDOO-00000DDOO0DOOOOODDOOOODODOODOOOOODOOOODOOOOO
000000 000Dz 000000000000 00000000000000000000000000025-290 000
g0 0000000000 0—-00000000000000000 000O0O0000000000000000000A0
0021220 000020120 0000000000000000000O0C00OO0ODOOO0OOOOOOOOO0ODOOO0ODOOO OO0
00000201200 0QRCodel DD DO D OODDOOOODOOOODDOODOOOOOOOODOOOOODOOOOOOOOOO
000020 00000000000000-000000000000000000OCO00O0O0O0O00OO0OOCO0O0OOO0 0000
000020110000 [D0O0]0000000000000000000000000000(0C000)0502-5200 00002010
0000000000000 000ResyGoO O OO0 DODOOODOO0ODOOODODOODODDOOODOOOODOOODODOO bOoooe20070
g000oo00o0ooo0o0oo0 -0000b00O0000OD0000DO0000O000DOO0 DO00DODOO00OO0OOO0DOOoda2oeo7
0000000000 00ooO00oo0o0oopOooosSTsU00oDo00ooDoO000oo0o00ooDo00ooo0 ogoo20030
0000o0o00ooooooo0o0oOoO0o0ooo00oooO00ooo0o0oooO00D:DDDO0000 ODoO0O0O0ooDoOoOoDoOO
O000000000002011000 QRCode 000 00DDOO00DOOO0ODODOUODOOOD ODOODODDODDOODDDODOODODO O
00020000 00000000000000000045@)029-370 D0 000000 O0ODOD2000000000000000
O00000000000000000042000600157-1680 OO0 O20000000000000000O0O0ODOOOOOO
O0000000000000000009-100 D0o0oOg200 0000000000000 0000000O0D0O00DOOO0OO
00000000000 0000000019800 00000AHPOO0DNDOOOONDOO0OOOOOOOOO27000e60
05220 0000000019800 00000AHPOODDDOOODONOOOOODOOODOOOOODO270007001-200 000
g00 00 0000000000000 0000O0000000DO0O000O0O00000O000000000O00DO0O00000
0000000 000ooooooz080 000000000000 00DD-000000D0000DO0O00O0ODOOO0OO0O0O0n
0000000 ((0080O0O)0161-1800 DO DO OODODO2008000 000000000000 OOODODOOOO International Journal
of Lisrel, 1(1)01-220 OO0 O0O0OO0 020000 00 0000000000000 DO O0O0OOOO Babakus, E., & Boller, G. W., 1992. An
empirical assessment of the SERVQUAL scale. Journal of Business research,24(3), 253-268. Briggs, S., Sutherland, J. and Drummond, S., 2007,
Are hotels serving quality? An exploratory study of servicequality in the Scottish hotel sector, Tourism Management, 28(4), 1006-1019. Brown, S.
W., & Swartz, T. A. 1989. A gap analysis of professional service quality. The Journal of Marketing, 92-98. Carman, J. M., 1990. “ Consumer
Perceptions of Service Quality: An Assessment of the SERVQUAL Dimensions,” Journal of Retailing, Vol.66,No.1, 33-55. Cheon, W. B., il Heo,
K., Lim, W. G., Park, W. H., & Chung, T. M., 2011. The New Vulnerability of Service Set Identifier (SSID) Using QR Code in Android Phone.
In Information Science and Applications (ICISA), 2011 International Conference on(1-6). IEEE. Culumovic Zupanovic, I., & Tijan, E., 2012. QR
Codes as a time management tool in m-learning. In MIPRO, 2012 Proceedings of the 35th International Convention(1470-1474). IEEE. Etzel, M.
J., Walker, B. J., & Stanton W. J., 2001. Marketing Management (12th ed.). Boston, Massachusetts: McGraw Hill-Irwin. Grillo, A., Lentini, A.,
Querini, M., & Italiano, G. F., 2010. High capacity colored two dimensional codes. In Computer Science and Information Technology (IMCSIT),
Proceedings of the 2010 International Multiconference on(709-716). IEEE. Harker, P. T., & Vargas, L. G., 1990. Reply to" remarks on the analytic
hierarchy process"” by JS Dyer. Management Science, 36(3), 269-273. Holloway, B. B., Beatty, S. E., 2008. Satisfiers and Dissatisfiers in the Online
Environment: A Critical Incident Assessment. Journal of Service Research, 10(4),347-364. Jen, W. and Hu, K. C., 2003. Application of perceived
value model to identify factors affecting passengersrepurchases intentions on city bus: a case of the Taipei metropolitan area, Transportation, 30(3),
307-327. Jiang, J. J., Klein, G., & Carr, C. L., 2002. Measuring information system service quality: SERVQUAL from the other side. MIS
quarterly, 145-166. Kotler, P., 2003. Marketing management(11 ed.),Upper Saddle River, NJ: Prentice-Hall. Leavitt, H. J., & Whisler, T. L., 1959.
Management in the 1980's. Journal of Occupational and Environmental Medicine, 1(4), 252-253. Parasuraman, A, Zeithaml, V. A., and Berry, L.,
1985. “ A conceptual Model of Service Quality and Its Implications for Future Research” Journal of Marketing, VVol. 49, 41-50. Parasuraman, A,
Zeithaml, V. A., and Berry, L., 1988. SERVQUAL: A Multiple-ltem Scale for Measuring Consumer Perceptions of Service Quality,” Journal of
Retaining, VVol. 64, No. 1, 12-40. Parasuraman, A., Berry, L. L., & Zeithaml, V. A., 1991. Refinement and reassessment of the SERVQUAL scale.
Journal of Retailing. 67(4),420-450. Regan W. J., 1963. “ The Service Revolution,” Journal of Marketing, Vol. 27, No. 2, 32-36. Saaty, T. L., &
Vargas, L. G., 1980. Hierarchical analysis of behavior in competition: Prediction in chess. Behavioral science, 25(3),180-191. Saaty, T. L., 2008.
Decision Making with the Analytic Hierarchy Process, International Journal Services Sciences, Vol.1, No.1, 83-98. Saaty, T. L., 1980. “ The
Analytic Hierarchy Process” , New York: McGraw-Hill. Saaty Thomas L., 1994. Fundamentals of decision making with the analytic hierarchy
processt] PA: RWS Publications. Sasser, W. E., Olsen, R. P., & Wyckoff, D. D., 1978. Management of service operations: Text, cases, and
readings(33-54). Boston, MA: Allyn and Bacon. Walsh, A., 2010. QR Codes— using mobile phones to deliver library instruction and help at the
point of need. Journal of information literacy,4(1), 55-65. Zeithaml,V. A. & Bitner, M. J., 2003. Services Maketing:Intergrating Custimer Focus
across the Firm, 3rd ed., New York:McGraw-Hill.



