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ABSTRACT

Creating an excellence tourist-friendly environment and high quality passenger service, is a successful international tourist stronghold

necessary conditions. With the popularity and the use of QR Code diversify into the related businesses realize the necessary QR

Code trend and have adopted, expecting to narrow the distance between the customers and the merchants to meet customer needs

in order to enhance customer satisfaction. This thesis aims to explore the surrounding shops if Taichung grass enlightenment

importing QR Code, the customer service quality attention and cognitive differences. In this study, Analytic Hierarchy Process(AHP)

five dimensions of service quality: tangibles, reliability, responsiveness, assurance, and empathy to explore selected 22 assessment

criteria, to understand the customers and in the international tourist attraction urgent need of quality elements stores to draw

customers fit the required service project or improvement the strategies to meet the diverse needs of different customers, to enhance

the service quality and customer satisfaction, improve store operations to achieve performance goals. The results showed that service

personnel focus on QR Code reactivity, the customer, pay attention to the care of the QR Code. QR Code overall service quality,

the customers think QR Code for foreign tourists translation, or reduce language barriers, QR Code can provide the promised

service anywhere is the most important, if the business continued to keep providing good service can bring the huge economic

benefits. This research can be intentionally introduced to the international sightseeing QR code business or provide important to

follow the direction of future research.
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