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ABSTRACT

This study aimed to understand the elementary and high school students idolatry values on the current status of character behavior

and relationships, and different background differences situation. To achieve the research objectives, this study used questionnaires

to self the "elementary and high school students idolatry values and character behavior survey" as the data collection tool to nationals

of the central region of small high school students for the study, a total of 724 valid samples. According to results of the questionnaire

Tianda to descriptive statistics, independent sample t test, one-way ANOVA, Pearson Prduct-moment correlation and multiple

stepwise regression methods for data analysis. According to the result of the analyzed data, conclusions are drawn as follows：

1.Fifth and sixth grade students most idol type to "movie stars, singers, presenters or athlete" is the most, in which different "gender,

grade, socioeconomic status," the fifth and sixth grade students are most idol type "movie stars, singers, presenters and athletes' up

2.Fifth and sixth grade students idolatrous reasons of "talented", followed by a "discreet and wise," Moreover as "pretty, handsome,

tall, good" and "serious and responsible." 3.Fifth and sixth grade students idolatry good degree of recognition, in which "cognitive

recognition of" the highest level, and "acts of sexual identity" lowest level 4.Fifth and sixth grade students' values of the degree of

feeling good, of which the "physiological values," the highest level, and "capacity values" lowest level 5.Fifth and sixth grade students

of character behavior good degree of feeling, in which "the performance of individuals and others," the highest level, while the

"Personal and Social Performance" lowest level 6.Fifth and sixth grade students idolatry higher the level, the higher the level of

character behavior feelings, in which "emotional identification" character acts on the highest overall predictive power 7.Fifth and

sixth grade students' values higher the level, the higher the level of character behavior feelings, in which "interpersonal values"

character acts on the highest overall predictive power Finally, according to the study result, this study provides suggestions for

elementary school teachers, parents and future researchers
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