Investigating Interactive Consumer Behaviours and Toy Collectibles-An Empirical
Investigation of the Chain Store
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ABSTRACT
In this Dissemination of information developed society, Variety of dolls surround our lives, so many firms and stores combine the
publicity and endorsements with the doll, even companies have been proved in significantly performance. In this way, the thesis
wants to examine the impact on consumers toy dolls factors, which is the empirical object to chain stores, from the relationship
between doll endorsement and consumer behavior in depth discussion. This article focuses on exploring toy doll that influence
consumer behavior factors. According to the literature and results of the discussions, doll endorsements have narrow function of the
distance between businesses and consumers, help customers recognize products or brands, and project the personal preferences on
commaodities, by means of appealing styling narrow enterprise, consumer and goods from the three. Consumer behavior is further
affected by doll endorsement. Most toy dolls cooperated with businesses is popular cartoon characters. It can be seen that to master
the consumers' fascinations of doll endorsements merge into the right products, not only improving business visibilities, but increase
consumers' purchasing desires, even enhance the consumer satisfactions for businesses.
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