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ABSTRACT
Travel related blogs can provide important destination images from tourists. If tourism-related official offices and industrial sectors
can understand destination images from tourists, they can make some good marketing strategies. This study conducted a comparison
of destination images in the blogs from Twain travelers and Hong Kong domestic travelers after they have visited Hong Kong . This
study used a large number of travel related blogs and conducted qualitative and quantitative studies. To explore Taiwan tourism
image from blogs, cultural appearance was explored by using CKIP word frequency statistics and by analyzing the six dimensions of
food, residence, transportation, travel, shopping, and entertainment, then cultural experience was explored by analyzing positive and
negative emotions of the tourists. The result shows that both CKIP word frequency statistics and the analyses of positive and negative
emotions of the tourists in the six dimensions are different among Twain travelers and Hong Kong domestic travelers The results of
this study can provide some important information for the Hong Kong tourism-related official offices and industrial sectors with
respect to future improvements, promotions, and development of Taiwan's tourism.

Keywords : Blog[l destination image[] word frequency statistics
Table of Contents

OOO00WocO000OivODOOvODOOviiOOOxODOOOOD1000OO000ODO0O000100O0000booo0o
ooos0b00ooobooyoboobooooobooooyboobobOobobOOobOObb0 122000000000
gwBboogoocKipOoogwsooooooooo1yobooooooooowyooooooooooooooo
opoooooooooobooogooboisoooobooooboooooooboo2200pooboooooDo
gboogbz22b000b0b000b02300000000000b2300000000DbO00OdrODO0ODOoOooDOooOon
U4200000000000000004000000000000000000000000O00O0O0800O0O00OO
gboogbe0oDbOO0DODbDOODeODOO0DODOODGIDOODORZOIDADODDODOODOODOGSUDOB
goooboooboooonoTs

REFERENCES

000000 0000000 0oo0000o000oDo00oo0o00ooo00oo0 o0oO0 e300 0noooooo
http://old.npf.org.tw/PUBLICATION/SD/095/SD-R-095-004htm 00 0 00000000 (20090000 000O: 000000000
000000000000 00000000000D000RI4D) 0000000000000 oooU-0000oooon
000000000000 00000000 0 000(004):0000000BlogWebLog-BlogdOOOOOO
http://www.ebao.us/portal/showcontent.asp?INDEX=2368 0 0 0 00O 0O OO http://www.discoverhongkong.com/tc/index.jsp O O
0(@o070)000-00D0D0O0ODO0O http://blog.sina.com.tw/jinsis/article.php?pbgid=34292&entryid=4347750 0 OO0 0200400000
00000000000 000o00oo000oooo0ooooo0 ooooe00000000000000: 00000 OO0
ecs) D0 0000000000000 0—0000000000000000000000000 00000Oo0Eoon)Inon
0000000000 00ooooooo00ooo0ooooo0ooo0oooo0n0 000 oos)D0Donooooooooon
O000000000000oo00ooo00 oo o) 0000000000000 0oooooooooooo o
gl00000000000002000000000000000DO0OODDODOOOOOO0OO0O00000000OODOOOOOOO
0000160 71-860 OO OO OO O (Rebecca Blood)d (200000 901 )O (O O O:0 0 O O O O O (Weblogs: A History and Perspective)d [0 O
0000 Aladwani, A. M. & Palvia, C. P. (2002). Developing and validating an instrument for measuring user-perceived web quality. Information
& Management, 39, 467-476. Adam, C. (2007), Holiday Motives: A New Report Identifies the Key Motivational Drivers for Holiday Travelers,
Retrieved January 15, 2008, from Ebsco. Baloglu, S., & McCleary, K. W. (1999). A model of destination image formation. Annals of Tourism
Research, 26, 868-897. Chen, P. J., & Kerstetter, D. L. (1999). International students image of rural Pennsylvania as a travel destination. Journal of
Travel Research, 37, 256-271. Cohen, J. (1960). A coef?cient of agreement for nominal scales. Educational and Psychological Measurement, 20(2),
37-46. Doerfel, M. (1998), What Constitutes Semantic Network Analysis? A Comparison of Research and Methodologies, Connections, No. 212,



pp. 16-26. Destination image representation on the web: Content analysis of Macau travel related websites, (2007) 118— 129. eMarketer (2006),
Online Travel Worldwide, Retrieved October 15,2007, from http://www.emarketer.com/Report.aspx?travel_dec05&tab=TocS., Gallarza, M.
G., Saura, I. G., & Garcia, H. C. (2002). Destination image: Towards a conceptual framework. Annals of Tourism Research, 29(1), pp.56— 78
Gartner, W. J. (1996), Tourism development: Principles, process and policies, New York: VVan Nostrand Reinhold Goodrich, J. N. (1978), A New
Approach to Image Analysis through Multidimensional Scaling, Journal of Travel Research, Vol.16, No.3,pp.3-7 Gunn, C. A. (1972). Vacations
cape: Designing tourist regions. Austin: Bureau ofJ Business Research, University of Texas. Hanefors, M. & Mossberg, L. (2002), TV Travel
Shows-A Pre-taste of The Sestination, Journal of Vacation Marketing, Vol.8, No.3, pp.235-246. Hennig-Thurau, T. & Walsh. G. (2003), Electronic
Word-of-Mouth: Motives for and Consequences of Reading Customer Articulations on the Internet, International Journal of Electronic
Commerce, Vol.8, No.2, pp.51-74 Holsti, O. R. (1969). Content analysis for the social sciences and humanities. Reading, MA: Addison Wesley
Hunt, J. (1975), Image as a Factor in Tourism Development, Journal of Travel Research, Vol.13, No.3, pp.1-17 Krippendorff, K. (2008). Testing
the reliability of content analysis data: What is involved and why. In K. Krippendorff & M. A. Bock (Eds.), The content analysis reader (pp.
350-357). Thousand Oaks, CA: Sage Leyland F. Pitt, Robert Opoku, Magnus Hultman, Russell Abratt, Stavroula Spyropoulou (2008). What | say
about myself: Communication of brand personality by African countries. Tourism Management, 28 (2007) 835— 844, p.4 Mansfeld, Y. (1992),
From Motivation to Actual Travel, Annals of Tourism Research, Vol.19, 399-419. Morgan (2006), Blogs More Effective than Traditional Ads,
Retrieved January 15, 2008, from Ebsco database. Neuman, W. L. (2003). Social research methods—qualitative and quantitative approaches (5th
ed.). Boston, MA: Pearson Education. Neuman, W. L. (2006). Social research methods: qualitative and quantitative approaches. (6th ed.). Boston:
Pearson Education. Ross, G. F.[0 19930 . Destination Evaluation and Vacation Preferences. Annals of Tourism Research , 20, pp. 477-489.]



