OO00000D0D000000000Facebookd O
goougon

E-mail: 381991@mail.dyu.edu.tw

g
OO000000000O0O0000OC00D0OOO00bO0O0O00OOFRacebookD DO OO ODOOOOODOOOODODO
gbooobgooboboboobooboobobboobooboobobbobooboobobboboobOoon
OFacebookD OO OODOOOOODOOOODOOO QOOOODOUOUOODOOUOUODOOOODOOUOODOOOODO
0000000000000 00OC00D0DOO000b00OO0OOFRacebooki D0 OO OO0ODOOOOODOOOODOO
gbooobgooboboboobogoscbgobobooboobobboobooboobobbooboobOoobon
goooboobooboboobooboobooboboobooboobobboboobooboobobobo
oo

goo0:0bo0oboobobbooboobooon
(HRN

oo0DoO0DuwioooonDiwvOOoDOoOovOoODOoOOviooooowviiooDO00O0 xdbooooo 10000000
oooobi10b0ob0b0oboo0edb bbOobDYODbO0ODODDO8OUDbD ODODOD8SUODOODOU 8
FacebookD DO DO 9000 0DODOO90ODODOOD9IDOOODODOOD 10000 0DODODO 12000 00
00001400 150000160016 000000000 1700001800 18000000000 20000 O
gbo0odb0d 2000020000 20000000000000000 200000000031 000000
obooob 320000000000 3r0ooooobooboooooygbooboooobobobo vb0ooooboon
oo LE0Uib00bobbodb4/r00b00b0O0b0 4/ DOobDOosS0Ibo oo oboonog
oo0oOoos5200005400 65

gogno

O0000000gRoce)DOIDDDUDOD 000D 00DO00O0ODODO0 D00 EY)YIDDDDOUDODOOUDOoDoDOUDOOD
00000o00ooo0o0oDoo0ooo000oDoD0—000000000000000DD00000O0 D00bOoOo0OgEIIYOOT
000000000 D OO Journal of Commercial Modernization,Vol.6, No.1,,209-2280 D0 000000000 (o) D OO OOO0O
O00:000000000YAHOOIOOOO+0OOODOOOOO70300127-1480 000D (R007) OO OO O0ODOOOOOOOOO
0000000000000000000 0000 0ooEgy D000 o00oo00 oooooooooog
0000000000 00020090 Whyweshare?ornot! 0000000000000 O0OTAISODODODODOODODOOOOOOO
0000000000 00oooooEIcS) D000 00ND0D0—00000000000000D0DD000oOoo0og
000000000 o000 OOO00ND0OO0UoDoO00ooo00oDoO00D0o00 00RO ooooooon
O000000-0 OFacebookOD DO 0O 0O0OO0OO0OODOO0000000:E0D00000000DODOOODOOOOOOOOOGOGQO
0000000 ODIDO0O0Noo0NooO0U0ooOoOoen0nid (0161-196)0 DO ORI ODODOOOODOOOODO
0000000000 O000O00 Anne, B.(1995), “* Communities On-line: Community-based Computer Networks” . Ajzen, |. (1985).
From intensions to actions:A theory of planned behavior. In J. Kuhl, & J. Beckmann(Eds.), Action-control: From cognition to behavior, 11-39.
Ahuja, M., Galletta. D., & Carley. K. (2003). Individual Centrality and Performance in Virtual R&D Groups: An Empirical Study. Management
Science, 49(1), 21-38. Bock, G.W., Zmud, R. W., Kim, Y.G. and Lee. J. N. (2005). “ Behavioral intention formation in knowledge share:
examining the roles of extrinsic motivators, social-psychological forces, and organizations climate,” MIS Quarterly, 29(1), 87-111. Blau P. M.,
(1964).Exchange and Power in Social Life, Wiley, New York. Boyd, D., & Ellison, N. (2007).Social network sites: Definition,history,andscholarship.
Journal of Computer-Mediated Communication, 13(1), 210-230. Bouty, I. (2002). Interpersonal and interaction influences on informal resource
exchanges between R&D researchers across organizational boundaries. Academy of Management Journal, 43(1), 50-65. Butler, S.C., Berthier, N.E.
and Clifton, R.K. (2002) Two-yearolds’ search strategies and visual tracking in a hidden displacement task. Dev. Psychol., 38: 581— 590.
Blanchard, A., & Markus, M. L. (2002). Sense of virtual community-maintaining the experience of belonging. Proceeding of the 35th Annual
Hawaii International Conference on System Sciences. Bagozzi, R. P., & Yi, Y. (1988). On the evaluation of structural equation models. Journal of
the Academic of Marketing Science, 16(1), 74-94. Bao, X. & F. Bouthillier. 2007. Information Sharing As a Type of Information Behavior.



Information Sharing in a Fragmented World: 35th Annual Conference of the Canadian Association for Information Science. McGill University.
May 10-12. Bentler, P. M., & Bonett, D. G. (1980). Significant tests and goodness of fit in the analysis of covariance structures. Psychological
Bulletin, 88(3), 588-606. Bentler, P. M., (1995). EQS Structural Equations Program Manual, CA: Multivariate Software Inc. Browne, M. W., &
Cudeck, R. (1993). Alternative ways of assessing model fit. In Bollen and Long (Eds.), Testing structural equation models (pp.136-162). Newbury
Park, CA: Sage. Chen, I. Y. L., Chen, N.-S., & Kinshuk (2009). Examining The factors influencing participants’ knowledge sharing behavior in
virtual learning communities. Educational Technology & Society, 12 (1), 134— 148. Carpenter, J. M., Green, M. C., & LaFlam, J. (2011). People or
profiles: Individual differences in online social networking use. Personality and Individual Differences, 50, 538-541. Campbell, A. J. (1999).
Relationship marketing in consumer markets: A comparison of managerial and consumer attitudes about information privacy. Journal of Direct
Marketing, 11(3), 44-57. Chin, W.C. and Todd, P.A., (1995). On the use, usefulness and ease of use of structural equation modeling in MIS
research: a note of caution. MIS Quarterly, 19(2), 237-246. Davenport, T.H., & Prusak, L.,(1998),* Working knowledge:How organizations
manage what they know.” Harvard Business School Press. Dwyer, C., Hiltz, S. R. and Passerini, K. (2007), Trust and Privacy Concern Within
Social Networking Sites: A Comparison of Facebook and MySpace. Computer and information science, 123. Davenport, T.H.,& Prusak, L.,(1998),
“ Working knowledge:How organizations manage what they know.” Harvard Business School Press. Davis, F.D. (1989). “ Perceive usefulness,
perceived ease of use, and user acceptance of information technology,” MIS Quarterly, 13(3), 319-342. DeVellis (1991). Scale development:
theory and applications. Applied social research methods series. CA: Sage. Fishbein, M., and Ajzen, 1. (1975) “ Belief, attitude, intention and
behavior: an introduction to theory and research,” Addsion-Wesley, Reading MA. Fornell, C., & Larcker, D. F. (1981). Structural equation
models with unobservable variables and measurement error. Journal of Marketing Research, 18(1), 39-50. Gay, L. R., (1992). Educational
Research Competencies for Analysis and Application, 1st ed., New York: Macmillan. Gefen D., Karahanna E., and Straub, D. W. (2003),
"Inexperience and Experience with Online Stores: The Importance of TAM and Trust," IEEE Transactions on Engineering Management, 50(3),
307-321. Govani, T., & Pashley, H. (2007). Student awareness of the privacy implications when using Facebook. Unpublished manuscript retrieved
September. Gefen, D., & Straub, D, W. (2000). The relative importance of perceived ease of use in IS acceptance: A study of e-commerce
acceptance. Journal of AIS, 1(8), 1-30. Hu, P. J., Chau, P. Y. K., Sheng, O. R. L., & Tam, K. Y.(1999). Examining the technology acceptance
model using physician acceptance of telemedicine technology. Journal of Management Information Systems, 16(2), 91-112. Hsu, C. L., & Lin, J. C.
(2008). Acceptance of blog usage: The roles of technology acceptance, social influence and knowledge sharing motivation. Information and
Management, 45, 65-74. Hair, J. F., Black, B., Babin, B., Anderson R. E., 0 Tatham R. L., (2005). Multivariate Data Analysis (6th ed.), Prentice
Hall. Haruvy, E., Prasad, A. O Sethi, S. P. (2003), Harvesting Altruism in Open-Source Software Development, Journal of Optimization Theory
and Applications, 118(2), 381— 416. Jones, C., Hesterly, W. S., O Borgatti, S. P., (1997). A General Theory of Network Government: Exchange
Conditions and Social Mechanisms. Academy of Management Review, 22(4), 911-945 Ju Yeon Kim,J.P.Shim, and Kyung Mo Ahm(2011)

O "Social networking service: motivation,pleasure,and behavioral intention to use,"Journal of Computer Information Systems,92-100 Jarvenpaa, S.
L., Tractinsky, N., & Vitale, M.(1999). Consumer trust in an Internet store. Information Technology Management (forthcoming). Jones, C.,
Hesterly, W. S., O Borgatti, S. P., (1997). A General Theory of Network Government: Exchange Conditions and Social Mechanisms. Academy of
Management Review, 22(4), 911-945 Krasnova, H., Spiekermann, S., Koroleva, K., & Hildebrand, T. (2010). Online social networks: why we
disclose. Journal of Information Technology, 25(2), 109-125. Karahanna, E., Straub, D.W. and Chervany, N.L. (1999). Information technology
adoption across time: A crosssectional comparison of pre-adoption and post-adoption beliefs. MIS Quarterly, vol. 23, no. 2, pp. 183-213. Lee, E.

— J.,& Jang, J.— w. (2010). Profiling good Samaritans in online knowledge forums: Effects of affiliative tendency, self-esteem, and public
individuation on knowledge sharing. Computers in Human Behavior, 26, 1336-1344. Lakhani, K.OO Von Buren,H.J.,(2003). How Open Source
Software Works: ‘Free’ User-to-User Assistance, Research Policy,32(6), 923-943. Moon, J. W., & Kim Y. G. (2001). Extending the TAM for a
World-Wide-Web context. Information & Management, 38(4), 217-230. Mayer,R.C.,Davis,J.H.,& Schoorman, F. D. (1995). An integrative model
of organizational trust. Academy of Management Review, 20(3), 709-734. Malhotra, N. K., Kim, S., & Agarwal, J. (2004). Internet Users’
Information Privacy Concerns(IUIPC): The Construct, the Scale, and a Causal Model. Information Systems Research, 15(4), 336-355. McKnight,
D.H. and Chervany, N.L. (2001-2002), “ What trust means in e-commerce customer relationships: an interdisciplinary conceptual typology,

" International journal of Electronic Commerce, 6 (2), 35-59. Mulaik, S. A., James, L. R., Van Altine, J., Bennett, N. L.,

O StilwellC.D.,(1989).Evaluation of Goodness-of-Fit Indices for Structural Equation Models. Psychological Bulletin, 105, 430-445. Nahapiet, J. O
Ghoshal, S. (1998). Social Capital, Intellectual Capital, and the Organizational Advantage, Academy of Management Review, 23(2), 242-266.
Nelson, K. M., & Cooprider, J. G. (1996). The contribution of shared knowledge tolS group performance. Mis Quarterly, 409-432. O' Dell, C., &
Grayson, C. J. (1999). Knowledge transfer: Discover your value proposition. Strategy and Leadership, 27(2), 10-15. Romm, C., Pliskin, N., and
Clarke, R. (1997),* Virtual Communities and Society: Toward and Integrative ThreePhase Model,” International Journal of Information
Management, Vol. 17, No. 4, pp. 261-270. Rheingold, H. (1993), The Virtual Community, MA: Addison-Wesley. Stone, E. F., Gueutal, H. G,
Gardner, D. G., & McClure, S.(1983). A field experiment comparing information-privacy values, beliefs, and attitudes across several types of
organizations. Journal of Applied Psychology, 68(3), 459-468. Senge, P.( 1997). Sharing knowledge. Executive Excellence,14(11), 17-18. Sobel, J.
2002. Can we trust social capital? Journal of economic literature,Vol.XL: 139-154 Stuckey, B., & Barab, S. (2007). New conceptions for community
design. In R. N. L. Andrews & C. Haythornthwaite (Eds.), The SAGE handbook of e-learning research (pp. 439-465). Los Angeles:Sage.
Schroeder, D. A., Penner, L. A., Dovidio, J. F., & Piliavin, J. A. (1995). The Psychology of Helping and Altruism. New York: McGraw-Hill, Inc.



Shaoyi, L., Yuan, P.S., Huaiging, W. and Ada, C, “ The Adoption of Virtual Banking: an Empirical Study?” , International Journal of
Information Management, 19, pp.63-74, 1999. Seyal, A.H., Rahman, M. N. A., and Rahim, M. M.[0 20020 , Determinants of academic use of the
Internet: a structural equation model. Behaviour and Information Technology, 21(1), 71-86. Van den Putte, B., (1991). 20 years of the theory of
reasoned action of Fishbein and Ajzen: A meta-analysis. University of Amsterdam, unpublished manuscript. Venkatesh, V., O Davis, F. D. (2000).
A Theoretical Extension of the Technology Acceptance Model: Four Longitudinal Field Studies. Management Science, 46(2), 186-204. Wijnhoven,
F. 1998, Knowledge logistics in business contexts: Analyzing and diagnosing knowledge sharing by logistics conceptsO Knowledge & Process
Management, vol. 5, no. 3, pp. 1-16. Wasko, M. M., & Faraj, S., (2005). Why should | Share? Examining Social Capital and Knowledge
Contribution in Electronic Networks of Practice, MIS Quarterly, 29(1), 35-57. Warren, S. D., & Brandeis, L. D. (1890). Right to Privacy. Harv. L.
Rev., 4, 193. Westin, A. F. (1967). Privacy and freedom: London. Whelan, B. (2005). Facebook, a fun resource or invasion of privacy.
Athensnews.com, 8. 000000 000000 (2012)020110 000000000 http://admin.taiwan.net.tw/public/public.aspx?no=315
201200 0000000000
http://zh.scribd.com/doc/117223697/14/%E9%97%9C%E6%96%BC%E5%89%B5%E5%B8%82%E9%9A%9B 20130 401 Media Metrix(
00000 http://www.insightxplorer.com/news/news_05 22 13.html 20120 0 0 0O O http://www.mof.gov.tw/mp.asp?mp=1



