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ABSTRACT

In recent years, companies’ gradual attentions on importance of design have given rise to the　local design of Taiwan. The four

biggest motorcycle manufacturers KYMCO, SYM, Yamaha, Suzuki are the key players in the industry. Meanwhile, the rise of two

new brands, Hartford and AEON, has capture customers’ preferences on the design on motorcycle in order to meet the market

demand. On the other hand, they can use the information for identifying problems and technological improvement, for example, the

enhancement on engines’ performance, the reduction on fuel consumption and performance of shock absorbers. The question is

how to attract the buyers’ attention without losing motorcycles competitive performance.The correlation is the design of the

motorcycle. The first impression of the product must be conveyed visually. Thus, the design of scooters will be the focus of

study.There has been an arising trend for modern products to convey visualize message to the audience. Specific symbolic

appearance can attract the attentions of users.The aim of this study is to investigate how the market vitalizes the symbolic

appearance of motor cycle models. To find out users, products and attributes, understand whether the users were satisfied.Under the

existing trend of design, the investigation hopes to convert the attributes and characteristics of Chinese animals onto the design of

Motor cycles. With the rise of Taiwanese teenagers who love motor cycles, the attributes of traditional Chinese Dragon can be used

on the design of motor cycles, through discussions and imagination. Based on the literature review, the attributes of Chinese Dragon

can be understood. Therefore, this study can collect all significance of Chinese Dragon, to further investigate the attributes and

evolution of Dragons. Transform the Chinese Dragon from words and pictures to use it on designing Motor cycles.
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