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ABSTRACT
Along with the changes of time and the environment, demands toward an architectural space have been increasing constantly the
designers and the users do not only focus on the style and functions for a space, but also require the latent memories and implicit
affective could attach with it, value on the affective effect has become the main axis of a design thinking today. This study has based
on the researcher’ s own projectst] the methods of this study includes author’ s design concept, design proceedings and
construction processes, which the researcher recorded the whole sequences, with the purpose for analysis, extraction of the important
factors, comparisons, with hope to conceive a successful design practice emphasis on the affective effect along with the constructions,
and experiences acquired from every case would pass for other practice every time. For this study, the researcher applied several
study methods, namely; case study method, observation study method, action study method and comparison study method and
integrate the findings to acquire the comprehensive result. The statement within each case will be presented in a narrative way and
divided into four parts in order. Part one is the reason of design which is the story of man and space. Part two is the idea of design
which is the presentation of the extraction and conversion of affective memory. Part three is space narration and the part four is the
feedback of space. This conduct integrates the affective thread waken by heart and the memory association put in design and
emphasizes not only the observation of the existence of the imagery but the realization of one’ s intention. After finding out both
one’ s affective memory has been touched and the phenomenon, it converts to present as the space design via the understanding
between the designer’ s internalization and the demander. This is an open design method which the designer must not only develop
observation from a tiny clue, reflection and sensation but get rid of stereotyped thinking by depending more on senses to collect
space messages. With this method it must be able to restore multiple memories and experiences and to think how to translate the
collected messages to inner thinking before it converts to an explanation. A space built with affective memory as its core can not only
make the user realize deeper about life attitude and value but produce new trend and culture because of the affective memory
between the space and the individual which can constantly feedback to each other and furthermore spread out its attitude and value
in an implicit way.
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