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ABSTRACT
The aim of this research is to analyze the correlation among different family backgrounds, the motivations of participating games
and the satisfaction of the Slow Pitch Softball team members in Changhua. This investigation is fulfilled by a questionnaire in the
topic of “ the motivations of participating games and satisfaction in members of Changhua Slow Pitch Softball Team” formed by
the author. The participants are 420 Changhua softball team members who joined Changhua Presidents Cup Slow Pitch Softball
Championship in 2012. There are 408 valid questionnaires collected. The content of the questionnaire contains three parts: personal
information, the motivation of participating and the satisfaction. The data has been processed by SPSS Windows 12.0 and analyzed
by frequency distribution, percentage, average, and standard deviations of descriptive statistics, single-factor analysis of variance and
Scheffe method multiple comparison tests. The conclusions are as follows: The majority of the participants age around 41 to 50, own
university qualifications and work in industry aspect. The majority of their salary is among 20001 to 35000 NTD. Most of them have
joined this activity for 5 to 7 years. The main motivation of slow pitch softball members is upgrading skills. Most of them are satisfied
with the professional competence of the referees while they are unsatisfied with facilities. There are significant differences in the
motivations of participating and satisfaction with various demographic background variables.
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