A Study of the Relationships among Policy Marketing of Income Taxation, Financing
Recognition, Personality Traits, Perce

goboggoooood

E-mail: 374878@mail.dyu.edu.tw

ABSTRACT
The purpose of this study was to explore the relationships among the policy marketing, teachers personal financial literacy,
personality traits, perceived risk and financial behavior under the cancellation of tax-free policy for teachers, and propose specific
suggestions as reference for teachers’ financial planning in the future. The author designed a questionnaire for data survey. 300
questionnaires were applied with convenience sampling, and 281 questionnaires were returned and valid. The statistic methods used
descriptive statistics, reliability analysis, factor analysis, t test, one-way ANOVAs test, correlation analysis, regression analysis and
path analysis. The result of study is found as following: 1. The awareness and satisfaction of the policy marketing have significant
positive impact on the financial behavior after tax. 2. External locus of control on perceived risk is significantly higher than the
internal locus of control. 3. Internal locus of control on financial literacy is significantly higher than the external locus of control. 4.
External locus of control on the taxable financial behavior after tax is significantly higher than the internal locus of control. 5. Low
financial literacy has a significant negative impact on the financial behavior after tax.
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