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ABSTRACT
In recent years, according to medical reports, exercise and health are closely associated with each other. Physical and mental health
can be strengthened by exercise. Thus, the government aims to provide the public with positive exercise concept in order to enhance
self-exercise consciousness. Private sectors have begun to hold popular large sport competitions. The hosts of large sport competitions
thus need to improve the planning and marketing strategy of the competitions in order to increase the competitiveness of these
games. Volleyball game of Yong-Xin Cup, founded in 1974, allows many volleyball amateurs to improve the skills through playing
with each other, and launches the development of basic volleyball. However, a mere sport competition is not enough. By participants
' cognition and participation motivation of the competition, comprehensive marketing value can be recognized. This study aimed
to find the correlation among male college students’ participation motivation, satisfaction and re-participation intention of
volleyball game of Yong-Xin Cup, and further explore the effect of competition planning on participants’ participation intention
and volleyball in Taiwan. The subjects were the male college students participating in volleyball game of Yong-Xin Cup. The
analysis was based on questionnaire survey in order to probe into the causal relation among participation motivation, satisfaction
and re-participation intention. A total of 300 questionnaires were distributed, and 279 valid samples were retrieved, with a valid
return rate of 93%. This study validated the hypotheses by regression analysis. The empirical findings suggested that: (1) participants
with different backgrounds have difference on participation motivation and satisfaction; (2) participation mativation significantly
influences satisfaction; (3) participation motivation significantly influences re-participation intention. Based on the findings,
participants with different backgrounds significantly influence participation motivation and satisfaction. Re-participation intention is
significantly influenced by satisfaction. Managerial implications upon the analytical results for the planners of competitions of
Yong-Xin Cup are: (1) to actively establish positive competition environment; (2) to recognize the characteristics of participants with
different backgrounds and provide positive competition service according to their characteristics.
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