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ABSTRACT

The effects of values clarification curricula in comparison with traditional lecturing on the subject of green consumption for 5th

grade students at Xin-Yi elementary school in Taichung were studied. Based on purposive sampling, both experimental (values

clarification curricula) and control group (traditional lecturing) were composed of three classes, and the total of participating students

were 166. All the students underwent six class periods (240 minutes totally) of intervention education for three consecutive weeks on

4Rs (refuse, reduce, reuse, and recycle) green consumption course. After completing the classes, a test was held to evaluate the effects

of different teaching methods on the variables knowledge, attitude, and behavior of students. For overall green consumption, the girl

students were shown significantly better performance on knowledge, but no significant difference on attitude and behavior

comparing to the boy students. However for the “reduce” principle on attitude of green consumption, the girl students performed

better. No significant correlation was shown between the students’ allowance and their knowledge or attitude on overall green

consumption. As for the students having participated environmental protection activities, they achieved better knowledge, attitude,

and behavior performance than those who did not. In comparison with control group, the experimental group performed

significantly better on knowledge for overall green consumption, but did not on attitude and behavior.
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