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ABSTRACT
Considering the bike-riding became a popular activity in domestic, the purpose of the study was to probe into the interrelationship
which were involved with motivation, enduring involvement, flow experience and leisure benefit of bike participants. The model was
tried to construct the bike participants’ enduring involvement via Vroom’ s Model “ maotivation- action- satisfaction” The
participants were the bike riders who rode on Changhua County Road 139 in Mt. Bagua Scenic Area. This research utilized a
purposeful-sampling method, and collected 307 effective questionnaires. The model was tested by questionnaires and structure
equation modeling(SEM). After analyzing, the result revealed that this model runs moderately. The research indicated that: 1. The
motivation positively affected on the enduring involvement of bike-riding. 2. The enduring involvement definitely had a positive
effect on flow experience. 3. Flow experience caused apparent effect on leisure benefit. 4. The enduring involvement had a less than
significant effect on leisure benefit. From the result of this research, “ Intrinsic Motivation” was the primary aspect for the bike
participants. “ Attraction” was the main factor of enduring involvement. The most significant perspective of flow experience was
“ Autotelic Experience” *“ Psychological Benefit” was the major element of leisure benefit. The result of the research showed that
the more intrinsic motivation bike participants had, the more attraction it would be; and the higher autotelic experience and
psychological benefit they gained, the more enduring involvement of bike-riding they increased.
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