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ABSTRACT
The purpose of this study was to explore junior high elementary school students family money rearing, money attitude, consumer
behavior current situation and explore the differences in the different background variables and their inter-relationship. The subjects
for this study Taichung ninth grade and fifth grade students. The survey uses a random sample, the information obtained descriptive
statistics, independent sample t test, one-way ANOVA analysis, Pearson product moment correlation analysis methods for statistical
analysis. The results of this study were as follows: (1)junior high elementary school students in family money rearing,parents will
provide the children to use the money, purchase items will also ask the child’s views. (2)junior high elementary school students in
money attitudes first are money dealing with planning and savings; represents power of money is not quite agree; money held slightly
uneasy sense. (3)junior high elementary school students in the first re-merchandise quality and practicality of consumer behavior,
while also advocating conservation, shopping is not due to show off, trendy, popular or impulse away consumer. (4)junior high
elementary school students of different background variables (gender, grade, savings habits, mother education level) significant
differences in family money parenting. (5)junior high elementary school students of different background variables (grade, pocket
money, savings habits, family economic status) significant differences in money attitudes. (6) junior high elementary school students
of different background variables (gender, grade, pocket money and savings habits, Finance message frequency, family economic
status) significant differences in consumer behavior. (7)junior high elementary school students in family money rearing, money
attitudes and consumer behavior was significantly correlated with each other.
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